7.1 Objectives of the Survey :

The broad objectives of the survey were:

i. Estimate the total number of domestic touristglifferent purposes of travel; and,

ii. Estimate the magnitude and patterns of toengtenditure.

The survey was commissioned in the context of pegman of a ‘Tourism Satellite
Account (TSA)' and as such the expenditure pattgdrdomestic tourists and volume of

domestic tourist traffic were given focus.

The Methodology

The geographical coverage of the survey includethal States and Union Territories of
India except some parts of Jammu and Kashmir, Aldai®& Nicobar Islands and

Lakshadeep.

A three stage sampling design was adopted fordleetion of households. In the case of
rural areas, the districts formed the first stagm@ing units, villages formed the second
stage sampling units and tourist households irsétected villages formed the third and
ultimate stage sampling units. The districts inhe8tate were formed into a number of
pre-determined strata based on percentage of mwalulation and income from
agriculture, although the source of data for distievel income form agriculture is not
very clear. The allocation of sample districts @éspect of each State was determined in
proportion to rural population in each State. Thquisite number of villages in each
selected district was selected by adopting prollproportional to population of the
village. The households in the selected villageseviisted and identified the households

which had at least one member who had visited sgate as tourist.

The households thus identified were also stratiedording to purpose of visit and
sample households were selected from each stratynusing circular systematic
sampling technique. A maximum of ten householdsewszlected prom each of the

selected villages for detailed survey. In the cafsarban areas, all the 64 cities with a
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population of one million and above were selecteth \probability one. The smaller
cities/towns were grouped into seven strata onbdss of population size and sample
towns were selected from each stratum independewlyprogressively increasing
sampling fraction with increasing town populatidass was used for determining the
number of towns to be selected from each stratumalll 687 cities and towns were
selected as first stage urban samples. A samplaurbén blocks was selected
independently from each selected city/town as #dweisd stage samples. The households
in the selected urban blocks wétealuation Study for the Scheme of ‘Market Research
Professional Servicedminal Report 3-6 listed and prepared the frame airist
households and stratified according to the purpdseavel. The sample households were

then selected as in the case of rural areas.

In all 858 villages and 8580 households were swestaen rural areas and 3100 blocks and
31000 households were surveyed in urban areasfifidesurvey was conducted in sub-
rounds of six months each. The first sub-round fn@® January to June and the second
from July to December. Data were collected from shene set of villages and urban
blocks in both thesubrounds,except that the number of villages arihrurblocks
surveyed in the second sub-round were lower. Havrédduction was achieved in the
second sub-round or the sampling scheme adoptedefecting the sub-sample is not
indicated. Though probability proportional samplimgas used for the selection of
villages and urban blocks, it is not known whetter sampling was with replacement or
without replacement. The estimation formulae arel tdlated descriptions as well as

schedules used for the survey are not includeldeneport.
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7.2 The Report of NCAER

Though the domestic tourism survey was primarilyemded to be used for the
compilation of Tourism Satellite Account (TSA), was one of the major surveys
undertaken both in terms of cost, spread and sasipée The survey could have been
used for describing the characteristics of domestizism movement in the country
including origin-destination mapping, frequency ambtivation of travel, economic
impact of tourism, etc. The report is however, vekgtchy and does not contain any
detailed statistical tables. Even the data setmarenade available for public use as per
data dissemination policy of the Government of dandihe sampling design and other
technical aspects of the survey are also not fidiscribed in the report. It was therefore,
recommended that the Ministry of Tourism shouldish®n providing such details
appropriately in the report in the case of suclvesys in future. It should also be insisted
that detailed statistical tables are included enrports as appendices and unit level data

sets are placed on the public domain for furthatyais and research by any agency.

Summary of the Report
Demographic Profile of Tourist Households

» A 196 million households were estimated for the mtou in 2002 -
141million in rural areas and 55 million in urbareas. Of these, 87 million
(44 percent) households are tourist households,&&tmillion (75 percent) in
rural areas.

» Uttar Pradesh, Andhra Pradesh, Maharashtra, WesjaBand Tamil Nadu
are the five highest ranked states in terms ofesimatotal tourist households
in the country.

> Top five states with respect to number of tourisuseholds per 1000
households are Delhi, Rajasthan, Andhra Pradesinakaka and Uttar
Pradesh.
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» At the all India level, Scheduled Castes/Scheduletbes (SC/ST) and
Other Backward Classes (OBC) formed one-fourth@metthird of the total
domestic tourist households respectively

» Over half of the rural tourist households depend agmicultural income
(cultivators and agricultural wage earners) andpé#cent of urban tourist
households depend on salaried jobs and businesses.

» Nation-wide, the average annual income of tourstdeholds was about Rs.
64,199; Rs. 55,780 for rural tourist households &sd 89,191 for urban
tourist households

» For the country as a whole, about 19 percent anceét@ent of tourist
households belong to the ‘least’ income and ‘lowicdme categories
respectively, together accounting for 48 per cémbtal tourist households.

» Middle income households constituted 46.7 percdnthe total tourist
households at the aggregate level.

> 39 per cent of the total rural tourist householdgerandless and 34 per

cent were marginal and small farmers.

Characteristics of Tourists’ Trips

» A total of 230 million trips were undertaken by destic tourists in the
country in 2002; 61 million (27 percent) were aauma for by urban
residents and 169 million by rural inhabitants.

» Average number of trips per household in the cquwits 1.17 and average
number of trips per tourist household was 2.64.

» Travel for social purposes accounted for the ldrgescentage of trips in
both urban and rural areas.

» Social travel is relatively uniformly distributedgionally across the country.

» Regional distribution of trips shows the Southeegion as dominant in
accounting for most types of trips classified bygmse of travel, followed
by the northern region.

» Top five states ranked according to their treéashares in total trips
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are Uttar Pradesh; Maharashtra, Karnataka, AnBinadesh and Madhya
Pradesh.

» Karnataka has the highest percentage of BT and tips,tand Uttar
Pradesh ranks first in the social and other tagisgories .

» Top five states ranked according to trips per 1@f@ist households are
Himachal Pradesh, Karnataka, Punjab, Madhya PraadesMaharashtra.

» In rural areas, households involved in cultivation agricultural wage
earning account for the largest share of all purpas travel except business
trips.

» In urban areas, salaried and other wage-earningemalds represent the
greatest share in trips of all types (exceptingiVel).

» Trips for BT are accounted for overwhelmingly byukeholds involved in
business or trade as primary occupation (in bathl and urban areas).

» Middle-income households represent the highestepérof trips in each
category of travel by purpose as well as for ghsttaken together.

» The major mode of transport for tourist trips ire tbountry is by bus,
representing atleast 70 percent of all trips acrsgurposes of travel.
Together bus and train account for atleast 90 peroé trips in each

category of travel.

Tourist characteristics

» Total estimated domestic tourists in 2002 at thenal level are 549.4 million,
of which 157.1 million (29 percent) were urban ibitants and 392.4 million
rural.

» On an average, there were 2.8 tourists per houdelawid per household and
6.3 tourists per tourist household for the couasy whole.

» Close to two thirds of all tourists at the all ladievel travelled for social
purposes.

» The Southern states account for the highest sHateudsts for LH, RP and

social travel.

54



The Northern region accounts for the highest sladréourists for BT and
“others” categories of travel.

Top five states ranked according to their relatbh@res in total tourists are
Maharashtra, Uttar Pradesh, Karnataka, Andhra Bhaaled Rajasthan.

For the country as a whole, more than a third afists have education till the
primary level and about 10 percent are graduates.

Over two thirds of the tourist population belongedhe age group of 15 — 50
years.

Expenditures

>

The average expenditure per trip at the all Ineleel is Rs. 1389. It is

Rs. 2044 for urban areas and Rs. 1170 for ruralsare

Average expenditure per trip is the highest fowetarelated to leisure and
holiday trips. This is followed by BT trips and RBps are the third highest
category.

Social trips, account for the lowest average exjeralper trip.

Average expenditure per urban trip is much highantthat for the rural one,
the difference being most stark for social trips.

Expenditure on transport accounts for the shatgméxpenditure.

Expenditure by occupation categories shows tkaermditure per trip at the
national level is highest for tourists belorggio households depending on
business as the primary occupation. Thigollowed by the professional
and self-employed categories.
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Package Tours

» Out of a total of approximately 229 million trippade, a mere 3.9 million
(about 1.7 percent) were organised as package tours

» Half of the package trips were made for religions @ilgrimage purposes and
about 28 percent for leisure and holiday purposes.

» Package trips comprise 7.8 percent of LH tripdiendountry and 6.2 percent of
RP trips.

» Salaried, middle-income households accounted ®tatgest share of package
trips.

> Average total expenditure on package trips was 1888.The average cost of
package trips by urban households was Rs Zf#P was Rs.1288 for rural
households.

» Travel costs accounted for the largest share @l texpenditure on package

trips in both Urban and rural areas.

Same Day Trips

» There were 243 million same day tourists in Indi®ecember 2002.

» The largest share of same-day trips was accourdgedy trips for social
purposes followed by the category “others” and By R

» The average expenditure on a same-day trip fopualboses taken together was
Rs.119 in urban areas and Rs 78 in rural areas.

» Expenditure on travel for business & trade purpasdise highest at the all India
level in case of same day trips.

» The lowest expenditure per trip is found in trakedhted to RP in both urban
and rural areas
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Scenario of tourism in India

Tourism in India, and domestic tourism in particulgeils many a mystery, in part due
to inadequate collection of data related to theoseand partly due to the absence of a

systematic framework for analysing the sedtor. While statistics related to
international visitors have periodically been coiéal, data on domestic tourists have
been generated only sporadically, in @h hocmanner, typically by non-government

entities. In more than fifty years since Indepem#e only one large government

survey -- the NSSsO's4" Round (January - June 1998), based on a thin sample
contained a tourism moduédong with other modules focusing on daily comnait@nd

the use of mass media by households. The defindfaiourists underlying the survey
was inconsistent with the current internationaimdgdn and the survey did not include
tourist expenditures except for travel costs. iBardurveys date back to more than
twenty years ago, and these were typically smalblaied attempts by state

governments or business associations or researchers

The present survey of Domestic Tourism in Indiastimarks the first time a
national household survey dedicated to tourism e undertaken in the country.
Moreover, the survey methodology and framework emesistent with the most
recent methodological advances in quantifyimgurism and its role in the
economy, as embodied in the framework for TouriSatellite Accounts (TSA)
adopted recently by the United Nations StatistiCaimmission. Indeed, the survey
is part of an integrated approach by the Ministiyourism, Government of India,
in developing and formulating a TSA for the Indimtonomy. However, the
findings of the survey will also help generate impot stylized facts — the
critical building blocks of a broader explorationdaunderstanding — of domestic

tourism in India.

1. Unlike the typical sectors defined in the System dRational Accounts, the “tourism sector” comprisesa mixture of
many different traditional sectors, from transport, to accommodation, to food, and so on. Since tosm is demand
defined, the “tourism sector” includes all goods ad services demanded by visitors. Substantial advaes in
methodology have culminated recently in the adoptioin 2000 by the United Nations Statistical Commissn of the
framework of the Tourism Satellite Account (TSA) --Tourism Satellite
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The two broad objectives of the survey were tot@lestimate the total number of
domestic tourists by different purposes of travahd, (2) to estimate the total
magnitude and patterns of tourist expenditures.s Ttgport presents the major
findings of the national household survey of domeasiurism in India. It is hoped that
these findings will be of immense interest to aalodrcommunity including government
entities, private- sector stakeholders in tonriscademics, media and even the
vast majority of individuals whose aggregatedvetaand tourism behaviour is
captured in these findings. In particular, it isahoped that the survey findings will
spur analysts and researchers interested in touasdentify and develop hypotheses
and models to better understand the “how’s and sVhgf the findings presented here,
with a view to improving policies for developmendf tourism in the country.
Consistent with that spirit, our constant endeavo the presentation of the report is
to focus tightly on providing material facts devafispeculation and opinion. Or, as

they say in crime novels, to provide “just the $aend nothing but the facts”.
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7.3 Details of the study done on Domestic Tourism
THE SURVEY CONCEPT, DEFINITIONS AND METHOD
Definitions

Popular perceptions of domestic tourists tend tayliée narrowly defined, as persons
traveling to leisure resorts or tourist destinagiam on religious pilgrimage. However,

the internationally accepted definitions are broaded are the ones adopted in the
present survey. To avoid confusion, we define bedowe basic concepts used in the
survey and in this report.

Tourist: The UN/WTO (World Tourism Organisation) defingsitors as “any person
travelling to a placether than that of his/her usual environmémtless than 12 months

and whose main purpose of the trip is other thanettercise of an activity remunerated

from within the place visitelii1

Visitors are further sub-divided into two categseri¢ourists, who must stay one or
more night in the place visited, and same-day aisjtcomprising visitors who visit a

place and return the same day (without overnigty) st

This definition recognizes the following categarias characterizing the main
purpose of travel for tourist: a) leisure,recreatiand holidays, b)Visiting

friends and relatives c) business and professi¢gmaiuding for study d) health

treatment e) religion and pilgrimage, and, (t)r$$>.2

Tourist households: A household in which at least one member wamigst during the

reference period.
Tourist trips: A trip is defined as consisting of both travel e tdestination(sas well

as return to the usual environmesftthe visitor. A trip is counted as part of tami if

it conforms to the definition of tourist travel g earlier.
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Tourist Expenditures: All expenditures related to acquisition of goaisl services

for a trip, made by the visitor or on behalf of theitor before, during and after the trip.

Survey Description and Methodology

The all-India survey of domestic tourism had twgechves: to estimate total
number of domestic tourists by different purposesavel, and to estimate domestic
tourism expenditure. The target population of the/sy was the tourist population in
the country, with states and urban/rural categagesub-populations or target groups,
for whom too representative estimates were soufjimt. geographical coverage of

the survey includes all the states and union teres of India3

The survey methodology and sampling design adopeduite similar to
that used by the National Sample Survey OrganisaffddSSO) in its Household
Budget Surveys (HBS), but also distinguished by iked to incorporate important
aspects of tourism activities. For example, domédsturism is greatly affected by
factors such as seasonality and socio-culturatstraCross-section data generated
through a single point survey (as in a HBS) woudtl lme able to capture any impact of
such parameters. Instead, a repeated survey oyegriad (half yearly) enabling
generation of longitudinal data was decided updhus, the survey period was divided
into two sub-rounds, each with duration of six nntthe first from January to June
2002 and the second from July to December 2002r8ectihe domestic tourism
expenditure survey is a household survey but, andk HBS, the ultimate unit of
selection is a tourist household. Consequentljstaof tourist households (sampling
frame) is prerequisite to selecting the represemtatample (tourist households) from
which to collect the desired information. The sanglframe should be up-to-date and
free from errors of omission and duplication (whishparticularly problematic).In
developing countries like India, such sampling feama neither readily available nor
can it be easily prepared since developing newdgis an expensive proposition. The
survey design adopted a three-stage stratificatiovhich a readymade frame could be

used at least for the first two stages, and a damflame developed in the last stage
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(discussed below). The same sample design wasettiipt both rounds, with respect
to coverage, stages of selection, stratificationaldes and sample size. In other
words, primary data were collected from the sanfieges and urban blocks during
both rounds. This was done in a view to keep dostswithout any significant loss in

precision.

NCAER’s experience with socio-economic surveys mdid has been that,
more than the total sample size, it is the geodcaplspread over the country that is
more important from the point of view of statsii efficiency of estimates. This
applies perhaps even more so to tourism, whosedhdisbn across the population is
likely to show large degree of heterogeneity. Cqnseatly, a notable feature of the
survey design is that the sample of tourist houlsishwas selected from a wide cross-
section of households in the country, covering baftal and urban areas, with the
objective of enhancing the precision of the este@watThe rural sample for the survey
were selected from a representative number atriclis from across the country,
while the urban sample covered a range from bigapetitan cities to small towns
with populations below 5000. Appendix-l provide®re details on selection of
the rural and urban samples.

While the first two stages of stratification in tlseirvey used pre-existing
sampling frames (see Appendix-l), the survey deedoa sampling frame of tourist
households at the third and last stage. This vea® dby undertaking a listing of all
households in the selected sampling area, whiche vileen stratified using nine
purposes of travel, from each of which householdsewthen selected at random.
Developing the sampling frame at the third — hooke#lselection — stage did add
some costs to the survey, but it was deemed as$yhidgkirable for two reasons related
to the intrinsic nature of tourism. First, the distition of various tourists is far from
homogeneous across any population, particulariyial areas of India, and therefore
adoption of a sample design (through listing instbhase) to select a representative

sample is very crucial.
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Second, and related, the distribution of touristeoss purposes of travel is
highly skewed in India (according to the NSSO surtleat found an overwhelming
concentration of tourists in two categories of élav travel for social purposes and
‘others’). Given the skewed distribution, the kgtiat the third/household stage would
ensure statistically adequate representation offtequency purposes of travel (such

as for medicine, study, etc.) while attemptingstireate tourisnexpenditures

The interviewers were provided training for a périof five days, both in
canvassing the listing proforma and the househdhédule. The training was deemed
necessary in view of the types of concepts entaiednderstanding and explaining
domestic tourism, and it also enabled the interemwto better communicate
problems in the field to supervisors and survey agans, and to comprehend the
feedback. In addition, the training also servedtla@oimportant role in improving the
survey performance in the Indian context: the preseof senior researchers

contributed strongly to increasing the motivation @edication of the investigators.

62



