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TILAK MAHARASHTRA VIDYAPEETH, PUNE 

BACHELOR OF COMMERCE (B.COM.)  

EXAMINATION:- MAY 2022 

FIRST SEMESTER 

Subject: Marketing (BCOM19-103/BCC – 103) 

Date: 25/05/2022 Total marks:  60      Time: 2.00 pm to 4.30 pm 

 Instructions:  1) Attempt all Questions  

  2) Figures to the right indicate full marks  

  

Q. 1) Answer the multiple Choice questions. (Any 10) (10) 

      1. Services are _____________ from products.  

 a) separable b) Stable  

 c) inseparable d) None of this  

      2. _____________ is a connecting link between a sender and a receiver  

 a) Research b) Communication  

 c) Information d) None of This  

      3. ––––––––– is a non personal form of communication conducted through paid media  

 a) Advertising b) Selling  

 c) Marketing d) Distribution  

      4. A _______________ is a market where agricultural products are sold  

 a) Secondary Market b) None of these  

 c) Market d) Primary Market  

      5. The date is ______  

 a) Online b) Passive  

 c) Active d) None of these  

      6. The term ________ means sale in large quantities  

 a) Retailers b)  Wholesales                                                                                                                

 c) Malls d) Multiple shops  

      7. MIS means ----------------  

 a) Management income system  b) Management information system   

 c) Marketing indirect system  d)Marketing information system   

      8. ---------------- Middlemen do not take the ownership of goods.   

 a) Agent  b) Customer   

 c) Seller  d) Farmer   

      9. ISO means ------------------  

 a) Internal Standard Organization  b) Internal System Organization   

 c) International Standard Organization   d) None of them  

    10. The term ---------------was first coined by the American marketing expert James culliton  

 a) Product mix  b) Price mix   

 c) Marketing mix d) None of them  
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    11. -------------is a sale of goods in small quantities to the ultimate consumers.   

 a) Wholesale  b) Retail trade   

 c) Primary  d) None of them  

    12. The term market is originated from latin word ---------------.   

 a) marcante  b) mark   

 c) masses  d) mercantile   

    13. Assembling is particularly required in -------------------- sector.   

 a) service  b) industrial   

 c) agriculture  d) private   

   

Q. 2) Write Short Note (Any 3)  (15) 

 1. Channels  of Distribution   

 2. Advertising   

 3. Need of Management Information System (MIS)  

 4. Types of Warehouses  

 5. Characteristics of rural market  

   

Q. 3) Answer the following question in 150 words. (any 2) (20) 

 1. Write note on “Product Life Cycle”.  

 2. State and explain the elements of price mix.  

 3. Explain in detail the types of services.  

 4. Explain in detail characteristics of a product.  

   

Q. 4) Answer the following question in 300 words. (any one) (15) 

 1. What is marketing? Write down 4 P’s of Marketing in detail.  

 2. Explain Classification of marketing.  

 3. What are the types of Marketing Research?  

 

  

‘amR>r  ê$nm§Va 

 gyMZm :  1) gd© àý A{Zdm¶©  2) COdrH$S>rb A§H$ nyU© JwUXe©{dVmV.     

à. 1 Imbrb àíZm§Mo ¶mo½¶ n¶m©¶ {ZdS>m. (H$moUVohr 10) (10) 
1.  godm CËnmXZmnmgyZ ----- AmhoV.  

 A) {d^º$ ~) pñWa  
 H$) A{d^mÁ¶ S>) ¶mn¡H$s H$moUVohr Zmhr  

2.  ------- àoofH$ Am{U EH$ àmáH$Vm© ¶m§À¶mVrb OmoS>Ur Xwdm Amho.  
 A) g§emoYZ ~) g§^mfU  
 H$) ‘m{hVr S>) ¶mn¡H$s H$moUVohr Zmhr  

3.  -------- Xo¶ ‘mÜ¶‘m§Ûmao g§dmXmMm d¡¶{º$H$ àH$ma Amho.  
 A) Om{hamV ~) {dH«$s  
 H$) {dnUZ S>) {dVaU  

4.  -------- EH$ ~mOma Amho OoWo H¥$fr CËnmXZo {dH$br OmVmV. 
 A) Xþæ¶‘ ~mOma ~) ¶mn¡H$s H$moUVohr Zmhr  
 H$) ~mOma S>) àmW{‘H$ ~mOma  
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5.  VmarI ........... Amho.  
 A) Am°ZbmBZ ~) {ZîH«$s`  
 H$) g{H«$` S>) `mn¡H$r EH$hr Zmhr  

6.  ......... åhUOo _moR>çm à_mUmV {dH«$s H$aUo.  
 A) {H$aH$moi {dH«o$Vo ~) KmD$H$ {dH«$s  
 H$) _m°b S>) AZoH$ XwH$mZo  

7.  MIS åhUOo ---------- .   
 A) _°ZoO_|Q> BÝH$_ {gñQ>r_  ~) _°ZoO_|Q> BÝ\$m°a_oeZ {gñQ>r_   
 H$) _mH}$qQ>J BZS>m`aoŠQ> {gñQ>r_  S>) _mH}$Q>tJ BÝ\$m°a_oeZ {gñQ>r_   

8.  ------- _Ü`ñW dñVy§Mr IaoXr H$aV Zmhr.   
 A) EO§Q>  ~) J«mhH$   
 H$) {dH«o$Vm  S>) eoVH$ar  

9.  ISO ______ åhUOo hmo¶.  

 A) B§Q>aZb ñQ>°ÊS>S>© Am°aJZm¶PoeZ ~) B§Q>aZb {gñQ>r‘ Am°aJZm¶PoeZ  
 H$) B§Q>aZ°eZb ñQ>°ÊS>S>© Am°aJZm¶PoeZ S>) ¶mn¡H$s H$moUVohr Zmhr  

10.  ------ hr g§H$ënZm gdm©V àW‘ A‘o[aH$Z ‘mH}$Q>tJ E³gnQ>©(Vk) Ooåg ³¶wbrQ>Z ¶m§Zr 
‘m§S>br.  

 

 A) CËnmXZ {‘l ~) qH$‘V {‘l  
 H$) {dnUZ {‘l S>) ¶mn¡H$s H$moUVohr Zmhr  

11.  A§{V‘ J«mhH$mbm bhmZ g§»¶oV CËnmXZ/dñVy {dH$Umao ---- hmo¶.  
 A) KmD$H$ ~) [aQ>ob ({H$aH$moi) ì¶mnma  
 H$)  àmW{‘H$ S>) ¶mn¡H$s H$moUVohr Zmhr  

12.  ~mOma ¶m g§H$ënZoMo CJ‘ b°Q>rZ ^mfoVrb ______ ¶m eãXmVyZ Pmbm Amho.  

 A) ‘Hª$ÊQ>r ~) ‘mH©$  
 H$) ‘mgog S>) ‘H©$ZQ>mBb  

13.  OwiUr/EH$ÌrH$aU ‘w»¶V… ______ joÌmgmR>r Amdí¶H$ AgVo.  

 A) godm ~) Am¡Úmo{JH$  
 H$) H¥$fr/eoVr S>) ImOJr  
   

à. 2 Q>rnm {bhm (H$moUVohr 3)   (15) 
 1. gmIir {d^mOZ  
 2. Om{hamVr  
 3. ì`dñWmnZ _m{hVr àUmbrMr Amdí`H$Vm (MIS)  
 4. JmoXm‘mMo àH$ma    
 5.  J«m‘rU {dnUZmMr d¡{eï>¶o  
   

à. 3 Imbrb àíZm§Mr 150 eãXm§V CÎmao Úm (H$moUVohr 2)  (20) 
 1. ""CËnmXZ OrdZ MH«$'' da {Q>n {bhm.  
 2. qH$‘V {‘lMo KQ>H$ gm§JyZ V ñnï> H$am.  
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 3. godoMo àH$ma g{dñVa ñnï> H$am.  
 4. CËnmXZmMo d¡{eï>¶o ñnï> H$am.  
   

à. 4  Imbrb àíZm§Mr 300 eãXm§V CÎmao Úm (H$moUVohr 1)  (15)  
 1 {dnUZ åhUOo H$m¶? {dnUZ {‘lmVrb Mma KQ>H$ ñnï> H$am.  
 2 {dnUZ dJuH$aU ñnï> H$am.  
 3 {dnUZ g§emoYZmMo àH$ma gm§Jm.  

 

---------------- 


