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Q.1

10.

Instructions: 1) Attempt all Questions
2) Figures to the right indicate full marks

Answer the multiple Choice questions. (Any 10) (10)
Services are from products.
a) separable b) Stable
¢) inseparable d) None of this
is a connecting link between a sender and a receiver

a) Research b) Communication
¢) Information d) None of This

is a non personal form of communication conducted through paid media
a) Advertising b) Selling
¢) Marketing d) Distribution
A is a market where agricultural products are sold
a) Secondary Market b) None of these
¢) Market d) Primary Market
The date is
a) Online b) Passive
¢) Active d) None of these
The term means sale in large quantities
a) Retailers b) Wholesales
¢) Malls d) Multiple shops
MIS means ----------------
a) Management income system b) Management information system
¢) Marketing indirect system d)Marketing information system
———————————————— Middlemen do not take the ownership of goods.
a) Agent b) Customer
¢) Seller d) Farmer
ISO means ------------------
a) Internal Standard Organization b) Internal System Organization
c¢) International Standard Organization d) None of them
The term --------------- was first coined by the American marketing expert James culliton
a) Product mix b) Price mix
¢) Marketing mix d) None of them
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11, e is a sale of goods in small quantities to the ultimate consumers.
a) Wholesale b) Retail trade
¢) Primary d) None of them
12.  The term market is originated from latin word --------------- .
a) marcante b) mark
C) masses d) mercantile
13. Assembling is particularly required in sector.
a) service b) industrial
c) agriculture d) private
Q.2) Write Short Note (Any 3) (15)
1. Channels of Distribution
2. Advertising
3. Need of Management Information System (MIS)
4. Types of Warehouses
5. Characteristics of rural market
Q.3) Answer the following question in 150 words. (any 2) (20)
1. Write note on “Product Life Cycle”.
2. State and explain the elements of price mix.
3. Explain in detail the types of services.
4. Explain in detail characteristics of a product.
Q.4) Answer the following question in 300 words. (any one) 15)
1. What is marketing? Write down 4 P’s of Marketing in detail.
2. Explain Classification of marketing.
3. What are the types of Marketing Research?
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