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TILAK MAHARASHTRA VIDYAPEETH, PUNE 

BACHELOR OF COMMERCE (B.COM.)  

EXAMINATION – MAY 2022 

THIRD/SIXTH SEMESTER 

Subject: Marketing Management - I (BCOM19-307M / BCMM - 601) 

Date:    18/05/2022 Total marks:  60      Time: 2.00 pm to 4.30 pm 

 Instructions:  1) Attempt all Questions  

  2) Figures to the right indicate full marks  
  

Q. 1) Answer the multiple Choice questions. (Any 10) (10) 

      1. Marketing is about meeting the ---------------- of customers..  

 a) demand and supply  b) Need and wants   

 c) price and cost  d) None of these   

      2. Every firm faces ---------------.  

 a) competition b) less profit  

 c) lack of capital  d) None of these   

      3. Distribution means to --------------------.  

 a) distribute  b) to make   

 c) to sale  d) None of these   

      4. -------------- is a small slip placed on the product.  

 a) grading  b) labeling   

 c) standardization  d) none of these   

      5. -----------------------is particularly required in agriculture sector.  

 a) packaging  b) Assembling  

 c) labeling  d) None of these  

      6. ILO means ------------------  

 a) international lotus  organization  b) International labour organization   

 c) Indian labour organization  d) None of these   

      7. ----------- Communication needs creativity and innovation.   

 a) urban  b) semi rural   

 c) rural  d) None of these   

      8. Four elements namely Product, price, profit and ----------------.  

 a) perfect competition  b) place   

 c) payments d)  None of these  

      9. In the absence of ---------------------, product occupies dominant position.  

 a) Price  b)Marketing Mix   

 c) Promotion  d) None of these  

    10. The process of withdrawal of a --------------is technically known as product 

elimination.  
 

 a) product b) price  

 c) place  d) None of these  
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    11. Rural demand is more _________ compared to urban demand.  

 a) easy  b) cheaper  

 c) seasonal d) none of them  

    12. The main intention to __________ is to determine the reaction of probable buyers.  

 a) test marketing b) sale  

 c) profit d)  none of them  

    13. _________ Systems for marketing help the enterprise identify and target potential 

customers. 
 

 a) CRM b)  Selling  

 c) Marketing d)  none of them  

   

Q. 2) Write Short Note (Any 3)  (15) 

1. Economic Environment  

2. Characteristics of Customer relationship management  

3. Steps in Marketing Control Process  

4. Rights of Consumers  

5. Price mix  

   

Q. 3) Answer the following question in 150 words. (any 2) (20) 

1. State and explain importance of Marketing Communication.  

2. What are the four elements of Marketing Mix?  

3. Explain evaluation of Marketing.  

4. Explain various stages in new product development process.  

   

Q. 4) Answer the following question in 300 words. (any one) (15) 

1. Define marketing. What are the various functions of marketing?  

2. Define Rural Marketing? Explain in detail difficulties in Rural Marketing.  

3. Define Services? Describe the classification of Services.  
------------- 

‘amR>r  ê$nm§Va 

 gyMZm :  1) gd© àý A{Zdm¶©  2) COdrH$S>rb A§H$ nyU© JwUXe©{dVmV.   

à. 1 Imbrb àíZm§Mo ¶mo½¶ n¶m©¶ {ZdS>m. (H$moUVohr 10) (10) 

1.  {dnUZ åhUOo J«mhH$m§Mr ---- Am{U ---- hmo¶.  

 A)‘mJUr d nwadR>m  ~) JaO Am{U Amdí¶H$Vm  

 H$) qH$‘V Am{U IM© S>) ¶mn¡H$s H$moUVohr Zmhr  

2.  àË¶oH$ CX¶moJ g§ñWm ---- bm Vm|S> XoVo.  

 A) ñnYm© ~) H$‘r Z’$m  

 H$) ^m§S>dimMr H$‘VaVm S>) ¶mn¡H$s H$moUVohr Zmhr  

3.  {dVaU åhUOo --- hmo¶.  

 A) dmQy>Z Q>mH$Uo ~) V¶ma H$aUo  

 H$) {dH$Uo S>) ¶mn¡H$s H$moUVohr Zmhr  

4.  ---- åhUOo CËnmXZmdarb N>moQ>r pñbn hmo¶.  

 A) J«oS>tJ ~) bo~btJ  

 H$) XOm©Ë‘H$Vm  S>) ¶mn¡H$s H$moUVohr Zmhr  

5.  ----- eoVr joÌmV Amdí¶H$ AgVo.  

 A) n°Ho$OtJ ~) EH$ÌrH$aU  

 H$) bo~btJ S>) ¶mn¡H$s H$moUVohr Zmhr  
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6.  ILO åhUOo ----- hmo¶.  

 A) B§Q>aZ°eZb bmoQ>g Am°aJZm¶PoeZ ~) B§Q>aZ°eZb bo~a Am°aJZm¶PoeZ  

 H$) B§{S>¶Z bo~a Am°aJZm¶PoeZ S>) ¶mn¡H$s H$moUVohr Zmhr  

7.  ------ g§dmXmV H$ënH$Vm Am{U ZdmoÝ‘ofmMr JaO AgVo.  

 A) ehar ~) AY©-J«m‘rU  

 H$) J«m‘rU S>) ¶mn¡H$s H$moUVohr Zmhr  

8.  CËnmXZ, qH$‘V, Z’$m Am{U ------ ho Mma KQ>H$ AmhoV.  

 A) nyU© ñnYm© ~) ñWmZ  

 H$) nJma S>) ¶mn¡H$s H$moUVohr Zmhr  

9.  ----- À¶m J¡ahOoarV CËnmXZ ho OmJm ì¶má H$aVo.  

 A) qH$‘V ~) {dnUZ {‘l  

 H$) ~T>Vr S>) ¶mn¡H$s H$moUVohr Zmhr  

10.  ----- åhUOo Vm§{ÌH$ Ñï>¶m CËnmXZ H$mTy>Z Q>mH$Ê¶mMr à{H«$¶m hmo¶.  

 A) CËnmXZ ~) qH$‘V  

 H$) ñWmZ S>) ¶mn¡H$s H$moUVohr Zmhr  

11.  J«m‘rU ‘mJUr ehar ‘mJUrnojm ........... AgVo.  
 A) gmonr ~) ñdñV  
 H$) h§Jm‘r S>) ¶mn¡H$s H$moUVohr Zmhr  

12.  ........... Mm hoVy g§^mì¶ J«mhH$m§Zm IaoXrXmam§Mr à{V{H«$¶m R>adUo hm AgVmo.  
 A) MmMUr {dnUZ ~) {dH«$s  
 H$) Z’$m S>) ¶mn¡H$s H$moUVohr Zmhr  

13.  ......... hr {dnUZ nÕVr g§^mì¶ J«mhH$m§Zm AmoiIUo d Ë¶m§Zm bú¶ ~Z{dÊ¶mH$[aVm ‘XV 
H$aVo.  

 

 A) gr. Ama. E‘. ~) {dH«$s  
 H$) {dnUZ S>) ¶mn¡H$s H$moUVohr Zmhr  
   

à. 2 Q>rnm {bhm (H$moUVohr 3) (15) 
1 Am{W©H$ n¶m©daU  
2 J«mhH$ g§~§Y ì¶dñWmnZmMo d¡{eï>¶o  
3 {dnUZ {Z¶§ÌU à{H«$¶oVrb nm¶-¶m  

4 J«mhH$m§Mo h¸$  

5 qH$‘V {‘l  
   

à. 3 Imbrb àíZm§Mr 150 eãXm§V CÎmao Úm (H$moUVohr 2) (20) 
 1. {dnUZ g§XoedhZmMo ‘hÎd gm§Jm d ñnï> H$am.  
 2. {dnUZ {‘lUmVrb Mma KQ>H$ H$moUVo AmhoV.  
 3. {dnUZmMo ‘yë¶‘mnZ ñnï> H$am.  
 4. ZdrZ CËnmXZ à{H«$¶oVrb {d{dY Q>ßß¶m§Mo ñnï>rH$aU Xçm.  
   

à. 4 Imbrb àíZm§Mr 300 eãXm§V CÎmao Úm (H$moUVohr 1) (15)  
 1. {dnUZ åhUOo H$m¶? {dnUmMr {d{dY H$m¶} {bhm  
 2. J«m‘rU {dnUZ åhUOo H$m¶? J«m‘rU {dnUZmVrb g‘ñ¶m ñnï> H$am.  
 3. godm ì¶m»¶m {bhm. {d{dY godm§Mo dJuH$aU H$éZ, dU©Z H$am.  

 


