TILAK MAHARASHTRA VIDYAPEETH, PUNE

BACHELOR OF COMMERCE (B.COM.) R/E
EXAMINATION - MAY 2022 60:40
THIRD/SIXTH SEMESTER

Subject: Marketing Management - I (BCOM19-307M / BCMM - 601)

Date: 18/05/2022 Total marks: 60 Time: 2.00 pm to 4.30 pm

Instructions: 1) Attempt all Questions
2) Figures to the right indicate full marks

Q.1) Answer the multiple Choice questions. (Any 10) (10)
1. Marketing is about meeting the ---------------- of customers..
a) demand and supply b) Need and wants
¢) price and cost d) None of these

2. Every firm faces --------------- .
a) competition b) less profit
¢) lack of capital d) None of these

3. Distribution means to

a) distribute b) to make

) to sale d) None of these
4. - is a small slip placed on the product.

a) grading b) labeling

¢) standardization d) none of these
5. is particularly required in agriculture sector.

a) packaging b) Assembling

c) labeling d) None of these
6. ILO means ------------------

a) international lotus organization b) International labour organization

¢) Indian labour organization d) None of these
7. e Communication needs creativity and innovation.

a) urban b) semi rural

¢) rural d) None of these

8. Four elements namely Product, price, profit and ---------------- .

a) perfect competition b) place
c) payments d) None of these
9. In the absence of , product occupies dominant position.

a) Price b)Marketing Mix

¢) Promotion d) None of these

10. The process of withdrawal of a -------------- is technically known as product

elimination.

a) product b) price

c) place d) None of these
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11. Rural demand is more compared to urban demand.
a) easy b) cheaper
¢) seasonal d) none of them
12.  The main intention to is to determine the reaction of probable buyers.
a) test marketing b) sale
c) profit d) none of them
13. Systems for marketing help the enterprise identify and target potential
customers.
a) CRM b) Selling
c) Marketing d) none of them
Q.2) Write Short Note (Any 3) (15)
1. Economic Environment
2. Characteristics of Customer relationship management
3. Steps in Marketing Control Process
4. Rights of Consumers
5. Price mix
Q.3) Answer the following question in 150 words. (any 2) (20)
1. State and explain importance of Marketing Communication.
2.  What are the four elements of Marketing Mix?
3. Explain evaluation of Marketing.
4. Explain various stages in new product development process.
Q.4) Answer the following question in 300 words. (any one) (15)
1. Define marketing. What are the various functions of marketing?
2. Define Rural Marketing? Explain in detail difficulties in Rural Marketing.
3. Define Services? Describe the classification of Services.
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