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Instructions: 1) Attempt all Questions
2) Figures to the right indicate full marks
Q.1. Answer the multiple Choice questions. (any 10) (10)
1. AMA means

a) American Marketing Association

b) American Management Association

¢) American Marketing Area d) None of these

2. - defined as the exchange value of a product.
a) Demand b) Price
c) Supply d) None of these

3. Assembling is particularly required in sector.
a) service b) industrial
¢) agriculture d) private

4. Information is
a) Positive b) Negative
¢) Active d) Fixed

5. - means moving or changing.
a) Itinerant b)Non - itinerant
c¢) Departmental d)Super bazaar

I Risk lead to a physical deterioration of the product.
a) place b) physical
C) time d) natural

7. The term ------------------- means sale in large qualities.
a) Retailers b) Malls
¢) Multiple shops d) Wholesales

8. Itinerant means moving Or-------------- .
a) Shifting b) Changing
¢) Constant d) None of these

9. Trade is also called as
a) Quality discount b) Seasonal discount
¢) Functional discount d) None of these

10. The traditional form of ------------------- marketing is face to face selling.
a) Indirect b) Telemarketing
¢) Direct d) None of these
11. For Marketing and are the most important functions

a) Selling, reselling
c¢) Buying, Selling

b) earning, retailing
d) None of these

12 is a traditional form of direct marketing

a) Face to face selling
¢) Online Marketing

13 The term “Market” is originated from a Latin word

a) Marcante
¢) Marcantial

b) Direct Marketing
d) Indirect Marketing

b) Business
d) Market place
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Q.2. Write Short Note (any three)

s)

1. Need of Management Information System (MIS)
2. Characteristics of rural market.
3. Importance of Wholesaler
4. Standardization
5. Importance of Pricing
Q.3. Answer the following question in 150 words. (any 2) (20)
1. Explain Product Life Cycle.
2. What are the different types of channel of distribution
3.  What is Marketing Mix? Write down details about Product Mix.
4. Explain the advantages and disadvantages of one price shop.
Q. 4. Answer the following question in 300 words. (any one) as)
1. What do you mean by Services? Explain in detail features of Services.
2. Discuss the functions of Marketing in detail.
3. Explain in detail advantages of advertising.
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