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Q. 1.A.

10.

11.

12.

13.

Answer the multiple Choice questions. (Any 10) (10)
is a traditional form of direct marketing.
a) Face to face selling b) Direct Marketing
¢) Online Marketing d) Indirect Marketing
refers to face to face conversation
a) Online Marketing b) Advertising
c¢) Personal Selling d) Interpersonal Selling
is the value of product expressed in terms of money.
a) Price b) Credit
¢) Discount d) Resale Price
—————————————————— is a cluster of symbols.
a) Product b) Demand
¢) Price d) None of these
—————————— is the careful and objective study of the product, design, markets.
a) Marketing research b) Marketing
¢) Demand d) None of these
——————————————————— defined as the exchange value of a product.
a) Demand b) Price
c) Supply d) None of these
No firm can think of survival without offering facility.
a) Debit b) Cost
¢) Loan d) Credit
MIS means
a) Management Information System b) Management Indirect System
¢) Management Income System d) Marketing Information System
follows standardization.
a) Packaging b) Labeling
c¢) Grading d) Finance
The form means sale in large quantities.
a) Retailers b) Wholesaler
c) Malls d) Multiple shops
The term “Market” is originated from a Latin word
a) Marcante b) Business
¢) Marcantial d) Market place
Marketing mix consists of 4P’s Product, Price, Place and
a) Procedure b) Plan
¢) Promotion d) Parameter
In stage, product is actually introduced to market.
a) Market mix b) Product life cycle
¢) Market Information d) Market Introduction
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Q.1. B. Answer in one Sentence (Any 5) 10)
1. Define the term Marketing.
2. What do you mean by Label?
3. Define Advertising Media.
4. What is mean by Branding?
5. State any four elements of Buying function in Marketing.
Q. 2) Write Short Note (Any 4) (20)
1 Branding
2 Explain in brief the essentials of a good brand.
3 What are the different benefits of Packaging?
4 Differentiate between Standardization and Grading
5 Write short note on: Personal Selling
6 Retailer
Q. 3) Answer the following question in 150 words. (any 3) (30)
1 Write note on “Product Life Cycle”.
2 What are the different types of channel of distribution
3 What do you understand by the term “Personal Selling”?
4 What do you mean by “Marketing of Services”? Explain the nature and features of
services.
5 What are the types of Marketing Research?
Q.4) Answer the following question in 300 words. (any 2) 30)
1 What is marketing? Write down 4 P’s of Marketing in detail.
2 Discuss the functions of Marketing in detail
3 What is product development? Write down steps involved in new product development.
4 What do you mean by Services? Explain in detail features of Services.
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