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Subject: Marketing (BCOM19-103)

Date: 08/06/2022 Total marks: 60 Time: 2.00 pm to 4.30 pm

Instructions: 1) Attempt all Questions
2) Figures to the right indicate full marks

Q.1) Answer the multiple Choice questions. (Any 10) (10)
1. is the process of marketing communication involving information.
a) surplus b) promotion
¢) profit d) price
2. AMA means .
a) American marketing association b) All Money accepted
¢) American Management Association d) All marketing association
3. is a part of social research.
a) product b) advertising
c) price d) marketing research
4. Soap is a ------------------ good.
a) Perishable b) Intangible
c¢) Tangible d) None of these
5. - is particularly required in agriculture sector.
a) Assembling b) Grading
c) Packaging d) None of these
6. Itinerant means moving or-------------- .
a) Shifting b) Changing
¢) Constant d) None of these
7. ———is anon personal form of communication conducted through paid media
a) Advertising b) Selling
¢) Marketing d) Distribution
8. A is a market where agricultural products are sold
a) Secondary Market b) None of these
¢) Market d) Primary Market
9. The term Market is originated from a ------------------ word.
a) Indian b) American
¢) Latin d) None of them

Marketing BCOM-119/ BCC-103) AKM/II 1/4



10. The term -----------=------- means sale in large qualities.

a) Retailer b) Mall
¢) Multiple shop d) Wholesale
11, A - -is a norm or criteria to measure quality of a product.
a) Standard b) Cost
¢) Price d) None of them
R risks are those risks that leads to a physical deterioration of the
product.
a) Physical b) Human
¢) Natural d) None of These
X JR———— method is considered the best approach to pricing.
a) Target Pricing b) Demand pricing
C) cost + pricing d) None of These

Q.2) Write Short Note (Any 3)

Advantages of advertising
Capital Market

Importance of Pricing
Determinants of Promotion Mix
Features Departmental stores

A

Q.3) Answer the following question in 150 words. (any 2)

1. State and explain forms of direct marketing.

2. Factors influencing selection of channel of distribution.

3. State and explain the elements of price mix.

4. Define Super Bazaar? Explain advantages and limitations of super bazaar.

Q.4) Answer the following question in 300 words. (any one)
1. Define ‘Marketing’. Explain in detail functions of marketing.

2. Explain in detail difficulties in Rural Market.
3. Explain the sales promotion techniques.
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