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Q.1 A Answer the multiple-choice questions (Any 10) (10)
L The term “Market” is originated from a Latin word
a) Marcante b) Business
¢) Marcantial d) Market place
2. Marketing mix consists of 4P’s Product, Price, Place and
a) Procedure b) Plan
¢) Promotion d) Parameter
3. In stage, product is actually introduced to market.
a) Market mix b) Product life cycle
c) Market Information d) Market Introduction
4, is an orderly procedure for the regular collection of raw data.
a) Marketing b) MIS
c¢) Telemarketing d) On-line Marketing
5. is a part of social research
a) Marketing Research b) Selling Research
¢) Distribution Research d) Collective Research
6. No firm can think of survival without offering facility.
a) Debit b) Cost
¢) Loan d) Credit
7. MIS means
a) Management Information System b) Management Indirect System
¢) Management Income System d) Marketing Information System
8. AMA means
a) American Marketing Association b) American Management Association
¢) American Marketing Area d) None of these
9. The date is
a) Online b) Passive
c) Active d) None of these
10. The term means sale in large quantities
a) Retailers b) Wholesales
¢) Malls d) Multiple shops
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11. is a traditional form of direct marketing.

a) Face to face selling b) Direct Marketing

¢) Online Marketing d) Indirect Marketing
12. refers to face to face conversation

a) Online Marketing b) Advertising

c) Personal Selling d) Interpersonal Selling
13. is the value of product expressed in terms of money.

a) Price b) Credit

c¢) Discount d) Resale Price

Q.1 B Answer in one sentence (Any 5) 10)
1. Define the term Marketing.
2. What do you mean by Label?
3. Define Advertising Media.
4. What is mean by Branding?
5. State any four elements of Buying function in Marketing.
6. State any four important functions of a retailer.
7. Whatis a ‘product mix’?
Q.2 Write Short Notes (Any 4) (20)
1. Branding
2. Explain in brief the essentials of a good brand.
3. What are the different benefits of Packaging?
4. Importance of Marketing Mix
5. Functions of Wholesalers
6. Importance of Pricing
Q.3 Answer in 150 words (Any 3) (30)
1. State the Factors determined Promotional Mix.
2. State and explain types of Marketing Risk.
3. Explain the advantages and disadvantages of one price shop.
4.  What are the types of Marketing Research?
5. Explain Product Life Cycle.
Q.4 Answer in 300 words (Any 2) 30)
1. Define ‘Marketing’. Explain in detail functions of marketing.
2.  What is marketing mix? Write down 4 P’s of Marketing in detail.
3. Explain Classification of Markets.
4. What is product development? Write down steps involved in new product
development.
TSl E I
I %) FE WA AR
Q) IRl 37eh qui U guiferdTa.
T, 8. A Wefiel T AW g7 g (v L0) (20)
% “Hehe’ BT WG B HIHAA WEE ..o 3R,
) Hrehe ¥) SEE™
Marketing (BCOM19-103,BCC-103) AKD/I 2/3



%) HTeh{0IeTe T) HTehe T

. Hrehtar fireemed 4 f 2 ITeq, fohma, S afor L .
37) ufskan ) FioMT
EDRMEII ) Tfomy
E P T, IATEHTAT TR HTeheHEA HTGT hel SITd.
) HTehe i §) 3IATET e Ish
&%) SR Hiigdt T) ISR U=y
LR g1 %=1 a1 i wufed soamandt v gerafera gfen 3.
) faqum ) THIETH (MIS)
%) fequrehfen B) SATIATEH HTehiaT
Yoo HTATISIeh GNYTET Teh HT.
37) fomom Esmnem ¥) fosht oy
EIREGICRCNIBE] SEIEHIPERCNIBE]
B i o=t 3T 7 a1 STvATE HedA1 hivia! P& Ihd ATal.
) sfee ¥) @d
%) el T) ud
b, THARTHE (MIS) TN ...........
37) IR Hifgdt Jomet §) SEEATIA 37T JUTeA!
%) Haswe gTehn fafeen ) Tehfen b fafeen
¢. TTHT (AMA) TS ...
37) IWREHT AT FATHTIE ) AR Homie I
%) WA fqaue &= g) AT el AT
R A ... IR,
37) TS ¥) b
%) |isha T) AT THE! TR0
20 L TS HiS=I JHToTTd fershl =meo
) fortepias fasha §) HTeh fash
&%) AlA g) 3T ghH
2%, L. T HTh{T TR &9 3R
) gaREER forshi ¥) 92 foqum
%) 3T famum g) e fauoe
8 TS GHITEEIT TS0,
) I v q) Sfata
EYCRIERCE] g) R feshl
83 7 U= &I Sh sholedl IATEATAT Jod 37TR.
31) fopma 9) T
%) Haed ) YHfshe qed
Y. %. § Ueh G9Tq I 78T, (HIoaE &) (R0)
%, Toque = w9ht @ .
. GuiHgl (F9d) TS HR?
3. ST OIS SR @l
¥. Tamges = w7
4. ToauETdiar @E SR HIvdE IR g E.
& frpie fasha 9 gecm=t S |,
o, ‘IcdTed T U HE 7
Marketing (BCOM19-103,BCC-103) AKD/1 3/3



b
A

) &l TRt (FoE ¥) (Ro)
e ot AT (STTevTeh STEU=A MEY) HieTd e Ty .
Fgufia BrRIE H 3T 7

oo e T,

Hiaeh fshedm .

TRHd o HE.

NO

mos X

) el T W LYo IEg T, (it 3) (30)
Hae e Stfaum ges 9rm 9 TF 9.

ToUUE 4ok YeRR AT F €T .
T - fopd g BRIG-dIC T8 .
TEE A Tk T H.

c X w o oo

~

Wreflel T SW 300 IegIa ToTgl. (HIvigT ) (30)
v weue S faquET R Bfadt Tm .

oo Ty vl w7 foque fasmdiel =R Tes wE 1.

T affertor T8 4.

3IcTed faonma BNl S ? IdTe fash™ iddes! fafay <o =m <.

°<,cu/u.{~o°<

Marketing (BCOM19-103,BCC-103) AKD/I 4/3



