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TILAK MAHARASHTRA VIDYAPEETH, PUNE 

BACHELOR OF COMMERCE (B.COM.)  

EXAMINATION:- DECEMBER 2022 

FIRST SEMESTER 

Subject: Marketing (BCOM19-103/BCC – 103) 

Date: 7/12/2022 Total marks:  60      Time: 10.00 am to 12.30 pm 

 Instructions:  1) Attempt all Questions  

  2) Figures to the right indicate full marks  

  

Q. 1) Answer the multiple Choice questions. (Any 10) (10) 

      1. Four elements namely, price, promotion ---------------- and place.   

 a)Product   b)Power   

 c)Perfect competition  d)None of these   

      2. ------------------system was originated in united kingdom.  

 a) Departmental shops  b) Malls  

 c) Super store  d) Multiple shops  

      3. --------------- Marketing business describes a wide variety of electronic platform.  

 a) On-line marketing b) Telemarketing  

 c) Face to face marketing d) None of these  

      4. -------------also called Marketing.   

 a) Changing b) Retailing  

 c) Trade channel d) None of them  

      5. Soap is a ------------------good.  

 a) Perishable  b) Intangible  

 c) Tangible d) None of these   

      6. ----------------is particularly required in agriculture sector.  

 a) Assembling b) Grading   

 c) Packaging  d) None of these  

      7. Itinerant means moving or--------------.  

 a) Shifting  b) Changing  

 c) Constant  d) None of these  

      8. Trade is also called as ---------------------.  

 a) Quality discount  b)  Seasonal discount   

 c)  Functional discount d) None of these  

      9. The traditional form of ------------------- marketing is face to face selling.  

 a) Indirect  b) Telemarketing   

 c) Direct d) None of these 
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    10. MIS means ----------------  

 a) Management Income System b) Marketing Information System  

 c) Management Information System d) None of these  

    11. ------------------ is a cluster of symbols.   

 a) Product  b) Demand   

 c) Price  d) None of these  

    12. ----------is the careful and objective study of the product, design, markets.  

 a) Marketing research  b) Marketing   

 c) Demand  d) None of these  

    13. ------------------- defined as the exchange value of a product.  

 a) Demand b) Price   

 c) Supply d) None of these  

   

Q. 2) Write Short Note (Any 3)  (15) 

 1. Branding  

 2. Functions of Wholesalers  

 3. Importance of pricing  

 4. Personal Selling  

 5. Retailer  

   

Q. 3) Answer the following question in 150 words. (any 2) (20) 

 1. Distinguish between wholesale trade and retail trade.  

 2. What is a product? Explain its characteristics.  

 3. Write note on “Product Life Cycle”.  

 4. What are the different types of channel of distribution  

   

Q. 4) Answer the following question in 300 words. (any one) (15) 

 1. Discuss the functions of Marketing in detail.  

 2. What is marketing? Write down 4Ps of Marketing Mix in detail?  

 3. Explain the characteristics of product  

 

  

‘amR>r  ê$nm§Va 
 gyMZm :  1) gd© àý A{Zdm¶©  2) COdrH$S>rb A§H$ nyU© JwUXe©{dVmV.     

à. 1 Imbrb àíZm§Mo ¶mo½¶ n¶m©¶ {ZdS>m. (H$moUVohr 10) (10) 
1.  qH$‘V, g§dY©Z, ------- Am{U ñWmZ ho Mma KQ>H$ AmhoV  

 A) CËnmXZ (dñVy) ~) e³Vr   

 H$) nyU© ñnYm© S>) ¶mn¡H$s H$moUVohr Zmhr  

2.  -----¶m g§H$ënZoMr gwédmV ¶wZm¶Q>oS> qH$JS>‘Ü¶o Pmbr.  

 A) {d^mJr¶ XþH$mZo  ~) ‘m°ëg²   

 H$) gwnZ ñQ>moAg© S>) ‘ëQ>rnb em°n²g  
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3.  ------ ì¶dgm¶mV {d{dY àH$maÀ¶m BboH$Q´>m{ZH$ ì¶mgnrR>m§Mo dU©Z Ho$bobo AgVo.  

 A) Am°Z-bmB©Z ‘mH}$Q>tJ ~) Q>obr ‘mH}$Q>tJ  

 H$) ’$og Qy> ’$og ‘mH}$Q>tJ S>) ¶mn¡H$s H$moUVohr Zmhr  

4.  ------- ¶mg {dnUZ Agohr åhUVmV. 
 A) ~XbV OmUmao  ~) {H$aH$moi ~mOma  
 H$) Q>oŚ> M°Zb S>) ¶mn¡H$s H$moUVohr Zmhr  

5.  gm~U hr -------- dñVy Amho.  
 A) Zmed§V ~) AÑí¶  
 H$) Ñí¶ S>) ¶mn¡H$s H$moUVohr Zmhr  

6.  H¥$fr joÌmgmR>r ------- ho Amdí¶H$ AgVo.  
 A) EH$ÌrH$aU ~) J«oS>tJ (à‘mUrH$aU)  
 H$) n°Ho$qOJ S>) ¶mn¡H$s H$moUVohr Zmhr  

7.  {’$aVm åhUOo Mb Am{U -------- hmo¶.  
 A) ñWbm§VarV hmoUmao ~) ~XbVo  
 H$) pñWa S>) ¶mn¡H$s H$moUVohr Zmhr  

8.  ì¶mnma gdbVrbm ------ Agohr åhQ>bo OmVo.  
 A) JwUdËVm gdbV  ~) h§Jm‘r gdbV   
 H$) H$m¶m©Ë‘H$ gdbV S>) ¶mn¡H$s H$moUVohr Zmhr  

9.  {dnUZmMr na§namJV nÜXV åhUOo g‘moam g‘moa {dH«$s H$aUo hmo¶.  
 A) AàË¶j ~) Q>obr ‘mH}$Q>tJ  
 H$) àË¶j S>) ¶mn¡H$s H$moUVohr Zmhr  

10.  E‘.Am¶.Eg. åhUOo ------- hmo¶  

 A) ‘°ZoO‘|Q> BÝH$‘ {gñQ>r‘ ~) ‘mH}$Q>tJ BÝ’$m°a‘oeZ {gñQ>r‘  

 H$) ‘°ZoO‘|Q BÝ’$m°a‘oeZ {gñQ>r‘ S>) ¶mn¡H$s H$moUVohr Zmhr  

11.  ------ ho g‘yhmMo àVrH$ Amho.  

 A) CËnmXZo (dñVy)  ~) ‘mJUr  

 H$) qH$‘V S>) ¶mn¡H$s H$moUVohr Zmhr  

12.  CËnmXZ, {dnUZ Am{U {S>PmB©Z ¶mMm H$miOrnyd©H$ Am{U dñVy{Zð> Aä¶mg åhUOo----- 
hmo¶. 

 

 A) {dnUZ g§emoYZ ~) {dZUZ  

 H$) ‘mJUr S>) ¶mn¡H$s H$moUVohr Zmhr  

13.  CËnmXZmMo {d{Z¶‘ ‘yë¶ åhUOo ------ hmo¶.  
 A) ‘mJUr ~) qH$‘V  
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 H$) nwadR>m S>) ¶mn¡H$s H$moUVohr Zmhr  

   
à. 2 Q>rnm {bhm (H$moUVohr 3)   (15) 

 1. ~«±S>tJ  
 2. KmD$H$ {dH«o$Ë¶m§Mr H$m¶}    
 3. qH$‘V R>a{dÊ¶mMo ‘hÎd  
 4. d¡¶{º$H$ {dH«$s H$m¶}  
 5. {H$aH$moi ì¶mnmar  
   

à. 3 Imbrb àíZm§Mr 150 eãXm§V CÎmao Úm (H$moUVohr 2)  (20) 
 1. KmD$H$ ì`mnma d {H$aH$moi ì`mnma `mVrb \$aH$ ñnï> H$am.  
 2. dñVy åhUOo H$m`? dñVy§À`m d¡{eîQ>o gm§Jm.  
 3. {Q>n {bhm - dñVyMo OrdZMH«$  
 4. {dVaUmMo {d{dY àH$maMo M°Zob H$m` AmhoV?  
   

à. 4  Imbrb àíZm§Mr 300 eãXm§V CÎmao Úm (H$moUVohr 1)  (15)  
 1. {dnUZmÀ¶m {d{dY H$m¶mªMr MMm© H$am.  
 2. {dnUZ åhUOo H$m¶? {dnUZ {‘lmVrb 4 KQ>H$ ñnï> H$am.  
 3. CËnmXZmMr d¡{eîQ>¶o ñnîQ> H$am.  

 

---------------- 


