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TILAK MAHARASHTRA VIDYAPEETH, PUNE 

BACHELOR OF COMMERCE (B.COM.)  

EXAMINATION – DECEMBER 2022 

THIRD/SIXTH SEMESTER 

Subject: Marketing Management - I (BCOM19-307M / BCMM - 601) 

Date:    12/12/2022 Total marks:  60      Time: 10.00 pm to 12.30 pm 

 Instructions:  1) Attempt all Questions  

  2) Figures to the right indicate full marks  

  

Q. 1) Answer the multiple Choice questions. (Any 10) (10) 

      1. The main occupation in Rural India is --------------------------  

 a) Teaching b) Carpentry  

 c) Farming d)  Blacksmith  

      2. ----------------is the element of Promotion Mix.  

 a) Price fixing b) Personal selling  

 c) Product distribution d) Product storage  

      3. ---------------------research means measuring a market and quantifying that 

measurement with data. 
 

 a) Qualitative b)  Quantitative  

 c)  Secondary d)  None  

      4. Services are -------------------in nature.  

 a) Intangible b) Tangible  

 c) Physical d)  Measurable  

      5. In CRM we use new technology to achieve excellent …….. relations  

 a) customer b) service  

 c) market d) none of them  

      6. ___________ is the element of Promotion mix   

 a) Price fixing b) Personal selling  

 c) Product distribution d) Product storage.  

      7. Good marketing is about …….. and developing a long-term _________ with your 

customers 
 

 a) satisfying, relationship b) status, relations  

 c) status, idea d) status, reliability  

      8. Formulation of marketing _________ is the first step in the marketing control process.  

 a) strategies b) performance standards  

 c) mix d) none of these  

      9. The interactive process that occurs in the market place is referred to as _________  

 a) external environment b) internal environment  

 c) competitive environment d) none of these  

    10. -----------------is a integrated system.   

 a) Selling  b) buying   

 c) Marketing  d) None of them   

    11. ---------------is the king of the market.   

 a) customer b) retailer   

 c) entrepreneur d)  None of them  

    12. MNC's means------------------  

 a) multi natural company  b)Multinational company   

 c) monopoly national company  d) None of them  
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    13. A ----------------- is a way of achieving something.   

 a) profit  b) cost   

 c) product d) None of them  

   

Q. 2) Write Short Note (Any 3)  (15) 

1. Difficulties in Rural Marketing  

2. Significance of marketing  

3. Market research   

4. Importance of marketing communication  

5. Marketing challenges  

   

Q. 3) Answer the following question in 150 words. (any 2) (20) 

1. Explain sources of marketing information.   

2. Explain the techniques  of marketing control  

3. State and Explain the importance of marketing communication.  

4. Explain various stages in new product development process.  

   

Q. 4) Answer the following question in 300 words. (any one) (15) 

1. What do you mean by marketing environment? State its internal and external factors  

2. Define marketing research. Explain its importance  

3. Define market segmentation? Explain various elements of market segmentation  
------------- 

‘amR>r  ê$nm§Va 

 gyMZm :  1) gd© àý A{Zdm¶©  2) COdrH$S>rb A§H$ nyU© JwUXe©{dVmV.   

à. 1 Imbrb àíZm§Mo ¶mo½¶ n¶m©¶ {ZdS>m. (H$moUVohr 10) (10) 

1.  J«m‘rU ^maVmVrb à‘wI noem ----- hm Amho.  

 A) {ejH$ ~) gwVmaH$m‘  

 H$) eoVr S>) bmohmaH$m‘   

2.  ----- hm {dH«$¶ d¥ÜXrMm KQ>H$ Amho.  

 A) qH$‘V {ZYm©aU  ~) d¡¶{º$H$ {dH«$s   

 H$) dñVy {dVaU  S>) dñVy gmR>dUwH$   

3.  ----- g§emoYZ åhUOoM ì¶mnmamMo ‘moO‘mn Am{U Aem ‘moO‘mnZmMr ‘m{hVr ~amo~a ‘mnZ 
H$aUo. 

 

 A) JwUmË‘H$  ~) g§»¶mË‘H$  

 H$) ^m¡{VH$  S>) ¶mn¡H$s H$moUVohr Zmhr  

4.  godm§Mo ñdén ----- Amho.  

 A) A‘yV© ~) ‘yV©  

 H$) {ÛVr¶ S>) ‘moOVm ¶oÊ¶mOmoJo  

5.  gr. Ama. E‘. ‘Ü¶o CËH¥$ï ............ g§~§Y àmá H$aÊ¶mgmR>r ZdrZ V§ÌkmZ dmnaVmo  

 A) J«mhH$ ~) godm  

 H$) ~mOma S>) ¶mn¡H$s H$mhrhr Zmhr  

6.  ............ hm à‘moeZ {‘l Mm EH$ KQ>H$ Amho  
 A) qH$‘V {ZpíMV H$aUo ~) d¡¶{º$H$ {dH«$s  
 H$) CËnmXZ {dVaU S>) CËnmXZ gmR>dU  

7.  Mm§Jbo {dnUZ ho .......... Am{U Amnë¶m J«mhH$m§gh EH$ XrK©H$mbrZ .......... ~Ôb Amho  
 A) g‘mYmZH$maH$, ZmVog§~§Y ~) pñWVr, g§~§Y  
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 H$) pñWVr, H$ënZm S>) pñWVr, {dídgZr¶Vm  
8.  {dnUZ  {Z¶§ÌU  à{H«$¶oVrb n{hbo nmD$b {dnUZ ............ V¶ma H$aUo Amho.  

 A)YmoaUo ~) H$m‘{Jar ‘mZH$  
 H$) {‘l S>) ¶mn¡H$s H$mhrhr Zmhr  

9.  ~mOmamÀ¶m {R>H$mUr KS>Um¶m© nañna g§dmXr à{H«$¶og ............ åhUyZ g§~moYb oOmVo  
 A) ~mø dmVmdaU ~) A§VJ©V dmVmdaU  
 H$) ñnYm©Ë‘H$ dmVmdaU S>) ¶mn¡H$s H$mhrhr Zmhr  

10.  ......... åhUOo  EH$sH¥$V nÜXV hmo¶  

 A) {dH«$s ~) IaoXr  

 H$) {dnUZ S>) ¶mn¡H$s H$moUVohr Zmhr  

11.  ............. hm ~mOmamVrb amOm Amho.  

 A) J«mhH$ ~) {H$aH$moi {dH«o$Vm   

 H$) g§¶moOH$ S>) ¶mn¡H$s H$moUVohr Zmhr  

12.  MNC's  åhUOo ...........  

 A) ‘ëQ>r Z°À¶wab H§$nZr ~) ‘ëQ>r Z°eZb H§$nZr  

 H$) ‘moZmonm°br Z°eZb H§$nZr  S>) ¶mn¡H$s H$moUVohr Zmhr  

13.  ............... åhUOo H$mhrVar {‘idÊ¶mMm ‘mJ© hmo¶.  

 A) Z’$m ~) IM©  

 H$) CËnmXZ S>) ¶mn¡H$s H$moUVohr Zmhr  

   
à. 2 Q>rnm {bhm (H$moUVohr 3) (15) 

1 J«m‘rU {dnUZm‘Yrb AS>MUr  
2 {dnUZmMo ‘hÎd  
3 {dnUZ g§emoYZ  

4 {dnUZ g§XoemMo ‘hÎd  

5 {dnUZ AmìhmZo  
   

à. 3 Imbrb àíZm§Mr 150 eãXm§V CÎmao Úm (H$moUVohr 2) (20) 
1. {dnUZ ‘m{hVrMo ómoV ñnï> H$am.  

2. {dnUZ {Z¶§ÌUmÀ¶m nÜXVr /V§Ì ñnï> H$am.  

3. {dnUZ g§dmXH$moeë`m§Mo (g§kmnZ) _hËd ñnîQ> H$am.  
4. ZdrZ CËnmXZ {dH$mg à{H«$¶oVrb {d{dY Q>ßno ñnï> H$am.  

   
à. 4 Imbrb àíZm§Mr 300 eãXm§V CÎmao Úm (H$moUVohr 1) (15)  

1. {dnUZ n¶m©daU åhUOo H$m¶? {dnUZmMo A§VJ©V Am{U ~mø KQ>H$ ñnï> H$am  
2. {dnUZ g§emoYZ åhUOo H$m¶? Ë¶mMo ‘hÎd ñnï> H$am  
3. {dnUZ {d^mOZ åhUOo H$m¶? {dnUZ {d^mOZmMo {d{dY KQ>H$ ñnï> H$am.  

 


