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TILAK MAHARASHTRA VIDYAPEETH, PUNE

BACHELOR OF COMMERCE (B.COM.)
EXAMINATION - DECEMBER 2022

THIRD/SIXTH SEMESTER
Subject: Marketing Management - I (BCOM19-307M / BCMM - 601)

Date: 12/12/2022 Total marks: 60 Time: 10.00 pm to 12.30 pm
Instructions: 1) Attempt all Questions
2) Figures to the right indicate full marks
Q.1) Answer the multiple Choice questions. (Any 10) (10)
1. The main occupation in Rural India is
a) Teaching b) Carpentry
¢) Farming d) Blacksmith
2. - is the element of Promotion Mix.
a) Price fixing b) Personal selling
¢) Product distribution d) Product storage
3. research means measuring a market and quantifying that
measurement with data.
a) Qualitative b) Quantitative
¢) Secondary d) None
4. Services are ------------------- in nature.
a) Intangible b) Tangible
c¢) Physical d) Measurable
5. In CRM we use new technology to achieve excellent ........ relations
a) customer b) service
¢) market d) none of them
6. is the element of Promotion mix
a) Price fixing b) Personal selling
¢) Product distribution d) Product storage.
7. Good marketing is about ........ and developing a long-term with your

customers
a) satisfying, relationship
) status, idea

8. Formulation of marketing
a) strategies
C) mix

b) status, relations
d) status, reliability

is the first step in the marketing control process.

b) performance standards
d) none of these

9. The interactive process that occurs in the market place is referred to as

a) external environment
¢) competitive environment
10, -~ is a integrated system.
a) Selling
¢) Marketing
L B is the king of the market.
a) customer
¢) entrepreneur
12.  MNC's means------------------
a) multi natural company
¢) monopoly national company

b) internal environment
d) none of these

b) buying
d) None of them

b) retailer
d) None of them

b)Multinational company
d) None of them
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13, A - is a way of achieving something.
a) profit b) cost
¢) product d) None of them
Q.2) Write Short Note (Any 3) (15)
1. Difficulties in Rural Marketing
2. Significance of marketing
3. Market research
4. Importance of marketing communication
5. Marketing challenges
Q.3) Answer the following question in 150 words. (any 2) (20)
1. Explain sources of marketing information.
2. Explain the techniques of marketing control
3. State and Explain the importance of marketing communication.
4. Explain various stages in new product development process.
Q.4) Answer the following question in 300 words. (any one) a5
1. What do you mean by marketing environment? State its internal and external factors
2. Define marketing research. Explain its importance
3. Define market segmentation? Explain various elements of market segmentation
A& TR
gIAT: %) HA UH AR ) IR 3 QU1 UG ST
T. % | Eefiet S A 1 e (Sivrat 20) (R0)
5. | oo AT @ e - - - 7 3R
37) Toreres ) gAH™
%) 3t g) AlgNeM
|- 71 fosha gedi=n g 318
37) fopma Feior ENERIERCED
%) o faawm SESEICENC)
3. [ —-——- NG TEUTere ST TSI SATOT 3791 HISTHTIATE Hifgd! sRIsK [T9
.
37) T[T ¥) T&ATHS
&%) Wi <) Id<hl hIvda! ATa
¥, | 9O @R ————- 3R,
) g ) 7
%) Teda ) HISdT JUATSIN
G. | ©l. AR, TH. AL 3P ... Y YTH HOITEST T o1 STl
3) UEh ) Fa
%) 9N SELEIEIHEE]
G | v, B THIRE Y =1 Uk udeh A8
37) Tohua Tfvea §) dfcheh Toishl
ENERICCRCRI ) ITE Grgau
. | =TTt fauE B L STOT SATICAT UTEHTHE Teh GIHBTAM .......... EECIER I
) THIYHH R, ATdaae | ¥) fordt, Ty
Marketing Management - I (BCOM19-307M/BCMM-601) AKD/I 2/4




@) Terdi, seu | ) feud, fervemeriera

¢. | fauom Frewr gfshadier ufest utset faqom ... TIR H AR
31) o ¥) HHAR A6
&) Ty g) ATUh AR ATl
R. | SR TSR0 SEUMAT TRER HaTGl TIshaH ... TEUE H9d ATd
SIEIREINICIU ) 3T STdTeT
%) YT SATEyl g) TUeh! hTETEl ATal
80, | veunnenn, TEUISl  Uehiehd U%ad 81
SIRCED ) T
%) faque ) Il HIvda! Arat
X B SR TsT TR
) UTEH ¥) Tortepies Torsha
%) TN g) ATh! HIda! AT
¢R. | MNC's BN ...........
31) Aedl T HuA ¥) Hedl J3Fd Hul
&%) A T3 ha ) Il HIvda! ATal
N TEUTS hTaiadl fHreavar=n An &.
) % ) T
&) I ) Iq<h! HIvda! ATEl
T. R | & for@t (e 3) (24)
% | artor fauoamefar sre=vft
R | foaomm e
3 | fouum Tenes
¥ | faqvm Tevme aew
Y | fgue afree™
T. 3 | Erefiel ST 4o IegIa Ik &M (HIvIaat R) (30)
g. | foom mnfadi=r &a =1 .
2. | fooom o= weedt /a9 =+
3. | fouoe TaTER R (H3T9H) Hed T8 .
¥. | T 3cared forepra ufshardiar fafay o orw &6
Y. ¥ | @refie AT 300 Tegid ST AT (Hivida! ) (24)
%. | Toraum werieror et R ? fauuET 3Tara ST ST geeh TE U
2. | foruom g v w7 = gEe WY U
3. | fouom favem ot SR foaue favremr fafay wes w1y *5a.
Marketing Management - I (BCOM19-307M/BCMM-601) AKD/I 3/4




