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TILAK MAHARASHTRA VIDYAPEETH, PUNE 

BACHELOR OF COMMERCE (B.COM.)  

EXAMINATION – DECEMBER 2022 

THIRD/SIXTH SEMESTER 

Subject: Marketing Management - II (BCOM 19-308M / BCMM - 602) 

Date: 26/12/2022 Total marks:  60      Time: 10.00 am to 12.30 pm 

 Instructions:  1) Attempt all Questions  

  2) Figures to the right indicate full marks  
  

Q. 1) Answer the multiple Choice questions. (Any 10) (10) 

      1. The ___________movement was started almost in the second half of the 20
th
 century 

in India. 
 

 a) Consumer b) Buyer  

 c) Supplier d)  Education  

      2. International Marketing plays an important role for any __________ country.  

 a) under- developing b) big           

 c) growth d) developing  

      3. AMA means __________ Marketing Association.  

 a) Analytical b) African  

 c) American d) Affirmative  

      4. Retailer is an intermediary between __________ and customer.  

 a) buyer b) manufacturer  

 c) wholesaler d) none of these  

      5. Consumer Behavior is related to _________ behavior.  

 a) psychological b) social  

 c) physical d)  none of these  

      6. International marketing plays an important role for any _______ country.  

 a) under developed b) developed  

 c) developing d) none of these  

      7. MNC means _____________ corporations.  

 a) management b) multi-trade  

 c) marketing d) multi-national  

      8. Firms face a number of ___________ when globalization takes place.  

 a) challenges b) problems  

 c) changes d) None of these  

      9. _________ means customer can shop and order through internet and merchandise are 

dropped at doorstep. 
 

 a) vending machines b) super market  

 c) general store d)  e-teller  

    10. Door to door selling is a part of __________________.  

 a) direct selling b) direct marketing  

 c) industrial marketing d)  none of these  

R/E (60:40) 

R-2016-17 till 2022-23 

E-2016-17 till 2019-20 
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    11. According to Peter Drucker,  __________ should produce customers and not 

consumers. 
 

 a) Buyer b) Consumer  

 c) Seller d)  Customer  

    12. A marketing strategy is based on ___________ customer behavior in a certain market.  

 a) strategic b) un-strategic  

 c) unexpected d) expected  

    13. CRM is a tool of customer ___________ .  

 a) satisfaction b) achievement  

 c) interaction d) knowledge  

   

Q. 2) Write Short Note (Any 3)  (15) 

1.  Customer Service.  

2.  Buyer Behaviour.  

3.  Significance of CRM.  

4.  Limitations of Market Segmentation.  

5.  Social Responsibility of Markets.  

   

Q. 3) Answer the following question in 150 words. (any 2) (20) 

1.  What are the steps involved in Market Segmentation?  

2.  State the various forms of organized and unorganized retailing.  

3.  Explain the need for International Marketing.  

4.  State the functions of marketing management.  

   

Q. 4) Answer the following question in 300 words. (any one) (15) 

1.  What are the skills and qualities desired by Marketing Manager?  

2.  What is Industrial marketing? What are the characteristics of industrial goods. 

Elaborate the future of industrial marketing. 
 

3.  Explain the significance of CRM & state the difficulties involved in CRM.  
 

------------- 

 

_amR>r  ê$nm§Va 
 gyMZm :  1) gd© àý A{Zdm ©̀ 

 2) COdrH$S>rb A§H$ nyU© JwU Xe©{dVmV.  
  

à. 1 Imbrb àíZm§Mo ¶mo½¶ n¶m©¶ {ZdS>m. (H$moUVohr 10)   (10) 

1.  ------ Midi hr ^maVm‘Ü¶o {dgmì¶m eVH$mÀ¶m CÎmamYm©V KS>br.  
 A) Cn^moº$m/J«mhH$ ~) IaoXrXma  
 H$) nwadR>mXma S>) {ejU  

2.  H$moUË¶mhr ---- Xoem§gmR>r Am§Vamï´>r¶ {dnUZ ho ‘hÎdmMr ŷ{‘H$m nma nmS>Vo.  
 A) A{dH${gV ~) {dH${gV  
 H$) {dH$gZerb S>) ¶mn¡H$s HmoUVoM Zmhr  

3.  E. E‘. E. åhUOo ------ ‘mH}$qQ>J Agmo{gEeZ.  
 A) A°ZmbrQ>rH$b ~) A°’«$sH$Z  
 H$) A‘o[aH$Z S>) A°’$a‘oQ>rd  

4.  {H$aH$moi ì¶mnmar hm ---- Am{U J«mhH$ ¶m§À¶mVrb ‘Ü¶ñW Amho.  
 A) IaoXrXma ~) CËnmXH$  
 H$) KmD$H$ ì¶mnmar S>) ¶mn¡H$s H$moUVoM Zmhr  
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5.  IaoXrXmamMr dV©UyH$ hr Ë¶mÀ¶m --- dV©UwH$ser g§~§{YV Amho.  
 A) ‘mZgemór¶   ~) gm‘m{OH$  

 H$) emar[aH$ S>) ¶mn¡H$s H$moUVoM Zmhr  
6.  H$moUË¶mhr ---- Xoem§gmR>r Am§Vamï´>r¶ {dnUZ ho ‘hÎdmMr ŷ{‘H$m nma nmS>Vo.  

 A) A{dH${gV ~) {dH${gV  
 H$) {dH$gZerb S>) ¶mn¡H$s HmoUVoM Zmhr  

7.  E‘. EZ. gr. (MNC) åhUOo ----- H$m°nm}©aoeÝg.  
 A) ‘°ZoO‘|Q> ~)‘ëQ>r-Q́>oS>  

 H$) ‘mH}$qQ>J S>) ‘ëQ>r-Z°eZb  
8.  OmJ{VH$sH$aU KS>Vo Voìhm H§$nÝ¶m AZoH$ ......... gm‘Zm H$aVmV.  

 A) AmìhmZm§Mm ~) g‘ñ¶m§Mm  
 H$) ~Xbm§Mm  S>) ¶mn¡H$s H$mhrhr Zmhr  

9.  ----- åhUOo J«mhH$ B§Q>aZoQ> déZM Am°S>©a nmR>dyZ ‘mb IaoXr H$é eH$VmV d IaoXr Ho$bobm 
‘mb J«mhH$m§g KanmoM {‘iVmo. 

 

 A) {dH«$s ¶§Ì ~) gwna ‘mH}$Q>  
 H$) {H$aH$moi dñVw ^m§S>ma S>) B©-Q>oba  

10.  XmamoXmar OmD$Z ‘mbmMr {dH«$s H$aUo hm ---- Mm ^mJ Amho.  
 A) WoQ> {dH«$s ~) WoQ> {dnUZ  

 H$) Am¡Úmo{JH$ {dnUZ S>) ¶mn¡H$s HmoUVoM Zmhr  
11.  nrQ>a S´>H$a ¶m§Zo åhQ>bo Amho----- Cn^moJH$Ë¶m©Mr Zìho Va J«mhH$mMr {Z‘uVr Ho$br nm{hOo.  

 A) IaoXrXmamZo ~) Cn^moJH$Ë¶mZo  
 H$) {dH«o$Ë¶mZo S>) J«mhH$mZo  

12.  {dnUZ YmoaU {d{eð> ~mOmanoR>oV .......... J«mhH$ dV©Zm§da AmYm[aV Amho.  
 A) g§K{Q>V ~) Ag§K{Q>V  

 H$) AZno{jV S>) Ano{jV  

13.  J«mhH$ g§~§Y ì¶dñWmnZ ho J«mhH$ ......... Mo gmYZ Amho.  
 A) g‘mYmZ ~) H$m‘{Jar  

 H$) g§dmX/nañna {H«$¶m S>) kmZ  
   

à. 2 Q>rnm {bhm (H$moUVohr 3)   (15) 
1.  J«mhH$ godm  
2.  IaoXrXmamMr dV©UyH$  
3.  J«mhH$ g§~§Y ì¶dñWmnZmMo ‘hÎd  
4.  ~mOmanoR> {d^mOZmÀ¶m ‘¶m©Xm  
5.  ~mOmanoR>m§Mr gm‘m{OH$ Odm~Xmar  

   
à. 3 Imbrb àíZm§Mr 150 eãXm§V CÎmao Úm (H$moUVohr 2)  (20) 

1.  ~mOmanoR>m§À¶m {d^mOZmVrb Q>ßno ñnîQ> H$am.  
2.  g§K{Q>V d Ag§K{Q>V {H$aH$moi ì¶mnmamMo {d{dY àH$ma {bhm.  
3.  Am§Vamï´>r¶ {dnUZmMr JaO {dñVm[aV H$am.  
4.  {dnUZ ì¶dñWmnZmMr H$m¶} ñnï> H$am.  
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à. 4  Imbrb àíZm§Mr 300 eãXm§V CÎmao Úm (H$moUVohr 1)  (15)  
1.  {dnUZ ì¶dñWmnH$mgmR>r bmJUmao H$m¡eë¶ d JwUY‘© ñnï> H$am.  
2.  Am¡Úmo{JH$ {dnUZ åhUOo H$m¶? Am¡Úmo{JH$ {dnUZmMr d¡{eï>¶o ñnï> H$am. Am¡Úmo{JH$ {dnUZmMo 

^{dVì¶ {dñV¥V H$am. 
 

3.  J«mhH$ g§~§Y ì¶dñWmnZmMo ‘hÎd ñnï> H$am. J«mhH$ g§~§Y ì¶dñWmnZm‘Ü¶o ¶oUm-¶m AS>MUr 
{dñV¥V H$am. 

 

 

------------- 


