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TILAK MAHARASHTRA VIDYAPEETH, PUNE 
BACHELOR OF COMMERCE (B.COM.)  

EXAMINATION: -DECEMBER 2022 

SEMESTER - II 
Subject: Marketing (BCOM 119) 

Date: 23/12/2022 Total marks:  60      Time: 10.00 am to12.30 pm 
 

Instructions:  1) Attempt all Questions  

  2) Figures to the right indicate full marks  

  

Q. 1. Answer the multiple Choice questions. (any 10) (10) 

1. Four elements namely, price, promotion ---------------- and place.   

 a)Product   b)Power   

 c)Perfect competition  d)None of these   

2. ------------------system was originated in united kingdom.  

 a) Departmental shops  b) Malls  

 c) Super store  d) Multiple shops  

3. --------------- Marketing business describes a wide variety of electronic platform.  
 a) On-line marketing b) Telemarketing  
 c) Face to face marketing d) None of these  

4. -------------also called Marketing.   

 a) Changing b) Retailing  

 c) Trade channel d) None of them  

5. Soap is a ------------------good.  

 a) Perishable  b) Intangible  

 c) Tangible d) None of these   

      6. 
The term “Market” is originated from a Latin word ______________ 

 

 a) Marcante b) Business  

 c) Marcantial d) Market place  

      7. Marketing mix consists of 4P’s Product, Price, Place and ___________  

 a) Procedure b) Plan  

 c) Promotion d) Parameter  

      8. In __________ stage, product is actually introduced to market.  

 a) Market mix b) Product life cycle  

 c) Market Information d) Market Introduction  

      9. _________ is an orderly procedure for the regular collection of raw data.  

 a) Marketing b) MIS  

 c) Telemarketing d) On-line Marketing 
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   10. ----------------is particularly required in agriculture sector.  

 a) Assembling b) Grading   

 c) Packaging  d) None of these  

    11. Itinerant means moving or--------------.  

 a) Shifting  b) Changing  

 c) Constant  d) None of these  

12 Trade is also called as ---------------------.  

 a) Quality discount  b)  Seasonal discount   

 c)  Functional discount d) None of these  

13 The traditional form of ------------------- marketing is face to face selling.  

 a) Indirect  b) Telemarketing   

 c) Direct d) None of these  

   

Q. 2. Write Short Note (any three)  (15) 

1. Functions of Wholesalers   

2. Importance of pricing   

3. Personal Selling   

4. Retailer  

5. Grading  

   

Q. 3. Answer the following question in 150 words. (any 2) (20) 

1. Write note on “Product Life Cycle”.  

2. What are the types of Marketing Research?  

3. What do you understand by the term “Personal Selling”?  

4. What do you mean by “Marketing of Services”? Explain the nature and features of 

services. 
 

   

Q. 4. Answer the following question in 300 words. (any one) (15) 

1. Discuss the functions of Marketing in detail.  

2. What is Product Development? What are the steps involved in the new product 

development process? Describe them briefly.  
 

3. What is Marketing? Write down 4PS of Marketing Mix in detail?  

 

------------- 

_amR>r  ê$nm§Va 
 gyMZm :  1) gd© àý A{Zdm ©̀ 

 2) COdrH$S>rb A§H$ nyU© JwU Xe©{dVmV.    
  

à. 1 Imbrb àíZm§Mo `mo½` n`m©` {ZdS>m. (H$moUVohr 10) (10) 
1. qH$‘V, g§dY©Z, ------- Am{U ñWmZ ho Mma KQ>H$ AmhoV  

 A) CËnmXZ (dñVy) ~) e³Vr   

 H$) nyU© ñnYm© S>) ¶mn¡H$s H$moUVohr Zmhr  

2. -----¶m g§H$ënZoMr gwédmV ¶wZm¶Q>oS> qH$JS>‘Ü¶o Pmbr.  
 A) {d^mJr¶ XþH$mZo  ~) ‘m°ëg²   
 H$) gwnZ ñQ>moAg© S>) ‘ëQ>rnb em°n²g 
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3. ------ ì¶dgm¶mV {d{dY àH$maÀ¶m BboH$Q´>m{ZH$ ì¶mgnrR>m§Mo dU©Z Ho$bobo AgVo.  

 A) Am°Z-bmB©Z ‘mH}$Q>tJ ~) Q>obr ‘mH}$Q>tJ  

 H$) ’$og Qy> ’$og ‘mH}$Q>tJ S>) ¶mn¡H$s H$moUVohr Zmhr  

4. ------- ¶mg {dnUZ Agohr åhUVmV. 
 A) ~XbV OmUmao  ~) {H$aH$moi ~mOma  
 H$) Q>oŚ> M°Zb S>) ¶mn¡H$s H$moUVohr Zmhr  

5. gm~U hr -------- dñVy Amho.  
 A) Zmed§V ~) AÑí¶  
 H$) Ñí¶ S>) ¶mn¡H$s H$moUVohr Zmhr  

6.  ‘mH}$Q> h¶m eãXmMo ‘yi, ----- h²¶m b°Q>rZ eãXmV Amho.  
 A) ‘mH$mªQ> ~) {~OZog  
 H$) ‘H}$Q>mB©b S>) ‘mH}$Q> ßbog  

7. {dnUZ {‘lmVrb 4 KQ>H$ åhUOo, CËnmXZ, qH$‘V, OmJm/ñWmZ Am{U ------.  
 A) à{H«$¶m  ~) ¶moOZm   
 H$) Om{hamV S>) n[aUm‘  

8. ------ À¶m Q>ß¶m‘Ü¶o ~mOma noR>o ‘Ü¶o CËnmXZmMr AmoiI H$éZ {Xbr OmVo.  
 A) {dnUZ {‘l ~) CËnmXZmMo OrdZ MH«$  
 H$) ~mOmanoR>oMr ‘m{hVr KoUo S>) ~mOmanoR>oMr AmoiI  

9. ‘m{hVr Jmoim H$aÊ¶mgmR>r ------ hr EH$ gwì¶dpñWV à{H«$¶m Amho.  
 A) {dnUZ ~) E‘. Am¶. Eg  
 H$) Q>obr ‘mH}$Q>tJ S>) Am°ZbmB©Z ‘mH}$Q>tJ  

10. H¥$fr joÌmgmR>r ------- ho Amdí¶H$ AgVo.  
 A) EH$ÌrH$aU ~) J«oS>tJ (à‘mUrH$aU)  

 H$) n°Ho$qOJ S>) ¶mn¡H$s H$moUVohr Zmhr  

11. {’$aVm åhUOo Mb Am{U -------- hmo¶.  
 A) ñWbm§VarV hmoUmao ~) ~XbVo  

 H$) pñWa S>) ¶mn¡H$s H$moUVohr Zmhr  

12. ì¶mnma gdbVrbm ------ Agohr åhQ>bo OmVo.  
 A) JwUdËVm gdbV  ~) h§Jm‘r gdbV   
 H$) H$m¶m©Ë‘H$ gdbV S>) ¶mn¡H$s H$moUVohr Zmhr  

13. {dnUZmMr na§namJV nÜXV åhUOo g‘moam g‘moa {dH«$s H$aUo hmo¶.  
 A) AàË¶j ~) Q>obr ‘mH}$Q>tJ  
 H$) àË¶j S>) ¶mn¡H$s H$moUVohr Zmhr  

à. 2 Q>r>nm {bhm. (H$moUVohr 3) (15) 
1. KmD$H$ {dH«o$Ë¶m§Mr H$m¶}  
2. qH$‘VrMo R>a{dÊ¶mMo ‘hÎd  
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3. d¡¶{º$H$ {dH«$s  
4. {H$aH$moi {dH«o$Vm  
5. J«oqS>J  

   
à. 3 Imbrbn¡H$s H$moUË`mhr XmoZ àíZmMo CÎma 150 eãXm§V {bhm.  (20) 

1. {Q>n {bhm - dñVyMo OrdZMH«$  
2. {dnUZ g§emoYZmMo àH$ma gm§Jm.  
3. ""ì¶{º$JV {dH«$s'' AW© ñnï> H$éZ {bhm.  
4. godm§Mo {dnUZ åhUOo H$m¶? godm§Mo JwUY‘© {dñV¥V H$am.  

   
à. 4 Imbrbn¡H$s H$moUË`mhr EH$m àíZmMo CÎmao 300 eãXm§V {bhm.  (15) 

1. {dnUZmÀ¶m {d{dY H$m¶mªMr MMm© H$am.  
2. CËnmXZ {dH$mg åhUOo H$m¶? CËnmXZ {dH$mg H$aVodoir {d{dY Q>ßno H$moUVo Vo {bhm.  
3. {dnUZ åhUOo H$m¶? {dnUZ {‘lmVrb 4 KQ>H$ ñnï> H$am.  

 


