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English Translation

Instructions: All Questions are compulsory.

Q.1
1))
2)
3)
4)
5)

Q.2
1)
2)
3)
4)
5)

Answer the following question (Any Three)

Explain the Impact of New Media in the age of globalization.

Discuss the Ethical and legal considerations in new media environment.
What is user generated content? Explain the characteristics of ‘Prosumers’.
Explain with the help of relevant case studies emerging trends in online reporting.

Compare the print and online editions of any one mainstream newspaper in terms of

content and design.

Write Short Notes. (Any Three)

Internet

Blogs

Digital marketing
Open resources

Social media
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