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English Translation

Instructions: All Questions are compulsory.
Q.1 Answer the following question (Any Three)

Q.2

1. Do you think that the department of newspaper is in process of rapid change? Does
advertise department have any influence on editorial department?

2. Discuss the advantages and disadvantages of advertising in different forms of
media.

3. Use of celebrities in advertisements create huge public interest. Do you agree with
this statement ?

4. Explain the moral and social responsibilities and duties of the media.

5. What are the criteria used for advertising? How do you test the power of
advertising?

Write Short Notes. (Any Three)

1. Register News Paper of India
2. Advertising Agency

3. Marketing Mix

4. Brand Image

5. Principles of Management
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