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gwMZm… gd© àíZ Amdí¶H$. 

à. 1 Imbrbn¡H$s H$moUË¶mhr VrZ àíZmMr g{dñVa CÎmao {bhm. (45) 

1. d¥ÎmnÌ {d^mJ doJmZo ~XbÊ¶mÀ¶m à{H«$¶oV Amho Ago Vwåhmbm dmQ>Vo H$m? gonmXH$sµ¶ {d^mJmda 
Om{hamV {d^mJmMm H$mhr à^md AgVmo H$m? 

 

2. ‘mÜ¶‘m§À¶m {d{dY ñdénmVrb Om{hamVrMo ’$m¶Xo Am{U VmoQ>o ¶m§Mr MMm© H$am.  
3. bmoH${à¶VogmR>r Om{hamVr§‘Ü¶o à{gÕ ì¶º$sMm dmna ‘moR>çm à‘mUmV Ho$bm OmVmo. Vwåhr ¶m 

{dYmZmer gh‘V AmhmV H$m? 
 

4. ‘mÜ¶‘m§À¶m Z¡{VH$ Am{U gm‘m{OH$ O~m~Xmè¶m Am{U H$V©ì¶o ñnï> H$am.  
5. Om{hamVrgmRr H$moUVo {ZH$f dmnabo OmVmV? Vwåhr Om{hamVrÀ¶m gm‘Ï¶m©Mr MmMUr H$er H$aVm>?  
   

à.  2 Q>rnm {bhm (H$moUVohr VrZ) (15) 

1. d¥ÎmnÌ, ‘m{gHo$ Zm|XUr {Z~§YH$  
2. Om{hamV EOÝgr  
3.  ~«±S> à{V‘m  
4. {dnUZ  
5. ì¶dñWmnZmMr VÎdo  

 English Translation  
Instructions:   All Questions are compulsory.                       

Q. 1 Answer the following question (Any Three) (45) 

 1. Do you think that the department of newspaper is in process of rapid change? Does 

advertise department have any influence on editorial department? 
 

 2. Discuss the advantages and disadvantages of advertising in different forms of 

media. 
 

 3. Use of celebrities in advertisements create huge public interest. Do you agree with 

this statement ? 
 

 4. Explain the moral and social responsibilities and duties of the media.  

 5. What are the criteria used for advertising? How do you test the power of 

advertising? 
 

Q.2 Write Short Notes. (Any Three) (15) 

 1. Register News Paper of India 

2. Advertising Agency 

3. Marketing Mix 

4. Brand Image 

5. Principles of Management 
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