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Instruction: 

 All questions are compulsory.  

 

Q.1.  Answer the following. (Any One) (15) 

1. What is the use of Brand management?  

2. Describe the importance of advertising?  

   

Q. 2. Write short notes. (Any Three) (15) 

 1. Brand loyalty   

 2. Brand identity   

 3. Social media   

 4. Brand image  

 5. Outdoor advertising  

   

Q.3 Open Ended Question  (10) 

 Brand management plays major role in advertising give your comment    

 

________________ 

New 40:60 


