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Q.1 A | Answer the multiple-choice questions (Any 10) (10)
1. | AMA means
a) American Marketing Association b) American Management Association
¢) American Marketing Area d) None of these
2. refers to face to face conversation
a) Online Marketing b) Advertising
¢) Personal Selling d) Interpersonal Selling
3. is the value of product expressed in terms of money.
a) Price b) Credit
¢) Discount d) Resale Price
4. | The term ----------=-mmmmno- means sale in large qualities.
a) Retailers b) Malls
¢) Multiple shops d) Wholesales
5. | Itinerant means moving Or-------------- :
a) Shifting b) Changing
¢) Constant d) None of these
6. | Trade is also called as :
a) Quality discount b) Seasonal discount
c¢) Functional discount d) None of these
7. | The traditional form of ------------------- marketing is face to face selling.
a) Indirect b) Telemarketing
¢) Direct d) None of these
8. | For Marketing and are the most important
functions
a) Selling, reselling b) earning, retailing
¢) Buying, Selling d) None of these
9. is a traditional form of direct marketing
a) Face to face selling b) Direct Marketing
¢) Online Marketing d) Indirect Marketing
10. | The term “Market” is originated from a Latin word
a) Marcante b) Business
¢) Marcantial d) Market place
11. | Marketing mix consists of 4P’s Product, Price, Place and
a) Procedure b) Plan
¢) Promotion d) Parameter
12. | In stage, product is actually introduced to market.
a) Market mix | b) Product life cycle
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c) Market Information d) Market Introduction
13. is an orderly procedure for the regular collection of raw data.
a) Marketing b) MIS
¢) Telemarketing d) On-line Marketing
Q.1 B | Answer in one sentence (Any 5) (10)
1. | What do you mean by Competition Oriented Pricing Strategy?
2. | Define the term Price.
3. | State any four benefits of Assembling?
4. | Which are the four basic elements of Marketing Mix?
5. | What do you mean by Direct Selling?
6. | Define the term Advertising.
7. | Define market and marketing.
Q. 2 | Write Short Notes (Any 4) (20)
1. | Need of Management Information System (MIS)
2. | Characteristics of rural market.
3. | Importance of Wholesaler
4. | Standardization
5. | Importance of Pricing
6. | Types of wholesalers.
Q.3 | Answer in 150 words (Any 3) (30)
1. | State and explain forms of direct marketing.
2. | Factors influencing selection of channel of distribution.
3. | Explain Product Life Cycle.
4. | What are the different types of channel of distribution
5. | Define Marketing state the importance of marketing
Q.4 | Answer in 300 words (Any 2) (30)
1. | Define ‘Marketing’. Explain in detail functions of marketing.
2. | What is product development? Write down steps involved in new product
development.
3. | What is marketing? Explain Classification of Markets.
4. | What do you mean by Services? Explain in detail features of Services.
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