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TILAK MAHARASHTRA VIDYAPEETH, PUNE 

BACHELOR OF COMMERCE (B.COM.)  

EXAMINATION: - MAY 2023 

SIXTH SEMESTER 

Subject: Marketing Management -I (BCOM19- 307M) 

Date:  23/5/2023 Total marks:  100      Time:10.00 am to 1.00 pm 

 
Instructions:  1) Attempt all Questions  

  2) Figures to the right indicate full marks  

  

Q.1. A. Answer the multiple Choice questions. (Any 10) (10) 

      1. Rural demand is more _________ compared to urban demand.  

 a) easy  b) cheaper  

 c) seasonal d) none of them  

      2. The main intention to __________ is to determine the reaction of probable buyers.  

 a) test marketing b) sale  

 c) profit d)  none of them  

      3. _________ Systems for marketing help the enterprise identify and target potential 

customers. 

 

 a) CRM b)  Selling  

 c) Marketing d)  none of them  

      4. ILO means ____________ .  

 a) International Lotus Organization b) International Labor Organization  

 c) Indian Labor Organization d) none of them  

      5. _____________ is a communicative activity.  

 a) Profit b) Price  

 c)  Promotion  d) none of them  

      6. Every firm faces __________  

 a) competition b) less profit  

 c) lack of capital d) none of them  

      7. ____________ means to distribute.  

 a) Cost b) Equality  

 c) Distribution d) none of them  

      8. Face to face communication between company salesman and customer is called as  

___________. 

 

 a) sales promotion b) personal selling  

 c) advertising  d) publicity  

      9. The two main types of marketing environment are_____________.  

 a) Parallel and Lateral b) Internal and International  

 c) Internal and External d) Domestic and Foreign  

    10. _____________ is an example of external environment factor.  

 a) Customers  b) Employee  

 c) Management of the organization d) Production technology of the Industrial   

     Organization 

 

    11. The main occupation in Rural India is ____________  

 a) teaching b) carpentry  

 c) farming d) blacksmith  

    12. ___________ Research means measuring a market and quantifying that measurement 

with data. 

 

 a) Qualitative b) Quantitative  

 c) Secondary d) None  

    13. Services are ________ in nature.  
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 a) Intangible  b) Tangible  

 c) Physical d) Measurable 

 

 

   

Q.1. B.  Answer in one Sentence (Any 5) (10) 

1. What is micro-marketing?  

2. What is marketing environment?  

3. What is marketing control?  

4. What are the main rights of consumers?  

5. What is market research?  

6. What is direct selling?  

7. What is advertising?  

   

Q. 2) Write Short Note (Any 4)  (20) 

1. Marketing communication   

2. Characteristics of Customer relationship management   

3. Market research   

4. Importance of marketing communication  

5. Difficulties  in  rural marketing   

6. Marketing Control  

   

Q. 3) Answer the following question in 150 words. (any 3) (30) 

1 Write a short note on marketing challenges.  

2 Discuss the difficulties encountered in establishing a successful CRM (Customer 

Relationship Management) programmed. 
 

2 Explain various stages in new product development process.  

4 Explain evaluation of marketing.  

5 What is the importance of marketing?  

   

Q. 4) Answer the following question in 300 words. (any 2) (30) 

1 What do you mean by marketing services? Describe different types of services.  

2 Define marketing. What are the various functions of marketing?  

3 What do you mean by marketing environment? State its internal and external factors  

4 Define marketing research. Explain its importance  
------------- 

 
_amR>r  ê$nm§Va 

 gyMZm :  1) gd© àý A{Zdm ©̀ 
         2) COdrH$S>rb A§H$ nyU© JwU Xe©{dVmV.    

  

à. 1. A Imbrb àíZm§Mo `mo½` n`m©` {ZdS>m. (H$moUVohr 10) (10) 
1.  J«m‘rU ‘mJUr ehar ‘mJUrnojm ........... AgVo.  

 A) gmonr ~) ñdñV  
 H$) h§Jm‘r S>) ¶mn¡H$s H$moUVohr Zmhr  

2. ........... Mm hoVy g§^mì¶ J«mhH$m§Zm IaoXrXmam§Mr à{V{H«$¶m R>adUo hm AgVmo.  
 A) MmMUr {dnUZ ~) {dH«$s  
 H$) Z’$m S>) ¶mn¡H$s H$moUVohr Zmhr  

3. ......... hr {dnUZ nÕVr g§^mì¶ J«mhH$m§Zm AmoiIUo d Ë¶m§Zm bú¶ ~Z{dÊ¶mH$[aVm ‘XV 
H$aVo.  

 

 A) gr. Ama. E‘. ~) {dH«$s  
 H$) {dnUZ S>) ¶mn¡H$s H$moUVohr Zmhr  

4. Am¶ Eb Amo åhUOo ........... .  
 A) B§Q>aZ°eZb bmoQ>g Am°aJ°Zm¶PoeZ ~) B§Q>aZ°eZb bo~a Am°J©Zm¶PoeZ  
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 H$) B§{S>¶Z bo~a Am°J©Zm¶PoeZ S>) ¶mn¡H$s H$moUVohr Zmhr  
5. ........... åhUOo g§doXZerb {H«$¶m hmo¶.  

 A) Z’$m ~) qH$‘V  
 H$) ~T>Vr S>) ¶mn¡H$s H$moUVohr Zmhr  

6. àË¶oH$ CÚmoJ KQ>H$mbm ........... Mm gm‘Zm H$amdm bmJVmo.  
 A) ñnYm© ~) H$‘r Z’$m  

 H$) ^m§S>dbmMr H$‘VaVm S>) ¶mn¡H$s H$moUVohr Zmhr  
7. ........... åhUOo {d^mJUo/dmQ>Uo hmo¶.  

 A) IM© ~) g‘mZVm  
 H$) {dVaU S>) ¶mn¡H$s H$moUVohr Zmhr  

8. H§$nZr {dH«o$Vm d J«mhH$ ¶m§‘Yrb g‘moamg‘moarb g§̂ mfUmbm ........... åhUVmV.  
 A) {dH«$¶d¥Õr ~) d¡¶p³VH$ {dH«$s  

 H$) Om{hamV S>) à{gÕr  
9. {dnUZ n¶m©daUmMo XmoZ ‘w»¶ àH$ma ........... ho AmhoV.  

 A) g‘m§Va Am{U ~mOyH$S>rb ~) A§VJ©V Am{U Am§Vaamï´>r¶  
 H$) A§VJ©V Am{U ~mø S>) KaJwVr Am{U {dXoer  

10. ........... ho ~møn¶m©daU KQ>H$mMo CXmhaU Amho.  
 A) J«mhH$ ~) H$‘©Mmar  

 H$) g§ñWoMo ì¶dñWmnZ S>) g§ñWoÀ¶m H$maImÝ¶mVrb CËnmXZ V§ÌkmZ  
11. J«m‘rU ^maVmVrb à‘wI noem ........... hm Amho.   

 A) {ejH$ ~) gwVmaH$m‘  
 H$) eoVr S>) bmohmaH$m‘  

12. ........... g§emoYZ åhUOoM ì¶mnmamMo ‘moO‘mn Am{U Aem ‘moO‘mnZmMr ‘m{hVr ~amo~a 
‘mnZ H$aUo. 

 

 A) JwUmË‘H$ ~) g§»¶mË‘H$  
 H$) ^m¡{VH$ Xþæ¶‘ S>) ¶mn¡H$s H$moUVohr Zmhr  

13. godm§Mo ñdê$n ........... Amho.  
 A) A‘yV© ~) ‘yV©  

 H$) {ÛVr¶ S>) ‘moOVm ¶oÊ¶mOmoJo  
   
à. 1. ~ EH$m dm³¶mV CÎmao {bhm. (H$moUVohr 5) (10) 

1. gwú‘ {dnUZ åhUOo H$m¶?  
2. {dnUZ n¶m©daU åhUOo H$m¶?  
3. {dnUZ {Z¶§ÌU åhUOo H$m¶?  
4. J«mhH$m§Mo ‘w»¶ A{YH$ma H$moUVo?  
5. {dnUZ g§emoYZ åhUOo H$m¶?  
6. WoQ> {dH«$s (direct selling) åhUOo H$m`?  
7. OmhramV åhUOo H$m¶?  

   
à. 2) Q>r>nm {bhm. (H$moUVohr 4) (20) 

1. {dnUZ g§kmnZ  
2. J«mhH$ g§~§Y ì¶dñWmnZmMo d¡{eï>¶o  
3. {dnUZ g§emoYZ  
4. {dnUZ g§XoemMo ‘hÎd  
5. J«m‘rU {dnUZmÀ¶m g‘ñ¶m  
6. {dnUZ {Z¶§ÌU  

   
à. 3) Imbrbn¡H$s H$moUË`mhr XmoZ àíZmMo CÎma 150 eãXm§V {bhm. (H$moUVohr 3) (30) 

1. {dnUZmVrb AmìhmZo - {Q>nm {bhm.  
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2. J«mhH$ g§~§Y ì¶dñWmnZ H$m¶©H«$‘ H$aV AgVm§Zm ¶oUm-¶m g‘ñ¶m§Mo dU©Z H$am.  
3. ZdrZ CËnmXZ {dH$mg à{H«$¶oVrb {d{dY Q>ßno ñnï> H$am.  
4. {dnUZmMo ‘yë¶‘mnZ H$am.  
5. {dnUZmMo ‘hËd gm§Jm.  

   
à. 4) Imbrbn¡H$s H$moUË`mhr EH$m àíZmMo CÎmao 300 eãXm§V {bhm. (H$moUVohr 2) (30) 

1. {dnUZ godm åhUOo H$m¶? {dnUZ godm§À¶m àH$mamMo dU©Z H$am.  
2. {dnUZ åhUOo H$m¶? {dnUmMr {d{dY H$m¶} {bhm  
3. {dnUZ n¶m©daU åhUOo H$m¶? {dnUZmMo A§VJ©V Am{U ~mø KQ>H$ ñnï> H$am  
4. {dnUZ g§emoYZ åhUOo H$m¶? Ë¶mMo ‘hÎd ñnï> H$am  

 

---------- 


