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Instructions: 1) Attempt all Questions
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Q.1. A.

10.

1.

12.

13.

Answer the multiple Choice questions. (Any 10) (10)
Rural demand is more compared to urban demand.

a) easy b) cheaper

c) seasonal d) none of them

The main intention to is to determine the reaction of probable buyers.

a) test marketing b) sale

c) profit d) none of them

Systems for marketing help the enterprise identify and target potential
customers.

a) CRM b) Selling

c) Marketing d) none of them

ILO means .

a) International Lotus Organization b) International Labor Organization

¢) Indian Labor Organization d) none of them

1S a communicative activity.

a) Profit b) Price

c) Promotion d) none of them

Every firm faces

a) competition b) less profit

c) lack of capital d) none of them
means to distribute.

a) Cost b) Equality

c) Distribution d) none of them

Face to face communication between company salesman and customer is called as

a) sales promotion b) personal selling
c) advertising d) publicity
The two main types of marketing environment are .
a) Parallel and Lateral b) Internal and International
c) Internal and External d) Domestic and Foreign

is an example of external environment factor.
a) Customers b) Employee
c) Management of the organization d) Production technology of the Industrial

Organization
The main occupation in Rural India is
a) teaching b) carpentry
c) farming d) blacksmith
Research means measuring a market and quantifying that measurement

with data.
a) Qualitative b) Quantitative
c) Secondary d) None
Services are in nature.
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a) Intangible

b) Tangible

c) Physical d) Measurable
Q.1. B. Answer in one Sentence (Any 5) 10)
1. What is micro-marketing?
2. What is marketing environment?
3. What is marketing control?
4. What are the main rights of consumers?
5. What is market research?
6. What is direct selling?
7. What is advertising?
Q. 2) Write Short Note (Any 4) (20)
1. Marketing communication
2. Characteristics of Customer relationship management
3. Market research
4. Importance of marketing communication
5. Difficulties in rural marketing
6. Marketing Control
Q. 3) Answer the following question in 150 words. (any 3) 30)
1 Write a short note on marketing challenges.
2 Discuss the difficulties encountered in establishing a successful CRM (Customer
Relationship Management) programmed.
2 Explain various stages in new product development process.
4 Explain evaluation of marketing.
5 What is the importance of marketing?
Q. 4) Answer the following question in 300 words. (any 2) 30)
1 What do you mean by marketing services? Describe different types of services.
2 Define marketing. What are the various functions of marketing?
3 What do you mean by marketing environment? State its internal and external factors
4 Define marketing research. Explain its importance
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