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Abstract 

All over the world, entrepreneurship has been traditionally recognized as male prerogative. 

However, because of change in socio-cultural environment, increasing importance for girl child 

education, government policies and schemes of NGOs towards women entrepreneurship have started 

recognizing inherent talents and business skills of women and hence the number of women is 

increased in joining the rank list of entrepreneurships.  In modern society, we talk and debate more 

about the gender equalities and frame special policies to improve the status of women in the society. 

Therefore, the major objective of the present study is to analyzing the influence of social and family 

factors on women’s entrepreneurial success. To fulfill the objectives, the researcher conducted the 

survey in Pune, Maharashtra and served the structured questionnaire to 122 female entrepreneurs 

and the researcher also adopted the face-to-face interview techniques wherever required. To analyze 

the data culled out, the simple statistics were used to know the relativity of the problem faced by 

women’s entrepreneurs. The study revealed that problems like dual role, social harassment, work 

stress, etc. are more with women’s entrepreneurs. 
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INTRODUCTION 

The evolution of social norms often coincided 

with the rise of enterprise in India’s early 

history because of the close relationship 

between Indian culture, customs, and traditions 

and the rise of business. (Rizvi & Gupta, 

2020). However, in today's world, an 

individual's success as an entrepreneur is 

largely dependent on the individual's 

imagination, vision, innovation, and ability to 

take risks; this success does not necessarily 

need to societal etiquette.  In today's business 

world, originality of thought and concept are 

essential for success. However, whether or not 

this is the case for women business owners in 

India has not been studied extensively. 

“(Reddy, 2018; Nayyar, Sharma, Kishtawaria, 

Rana, & Vyas, 2017)”. It's worth emphasising 

at this juncture that running a small business 

and running an entrepreneurial venture are two 

entirely different animals. It has been shown in 

recent research “(Garland J. W., Hoy, Boulton, 

and Garland J. A. C. (2016) and Stewart, 

Watson, Carland J. C. and Carland J. W. 

(2018))” that the main focus of small business 

owners is on making enough money to cover 

their basic expenses, rather than on being 

creative. Research from the past “(Garland J. 

W., Hoy, Boulton, and Garland J. A. C.)” has 

found the opposite. However, entrepreneurs 

stand out due to their increased drive for 

success, willingness to take calculated risks, 

and ability to create jobs for others. Despite 

these reports and assertions, we still don't know 

what kinds of difficulties face India's female 

entrepreneurs because business has long been 

seen as the province of men in the country. 

 

WOMEN ENTREPRENEURSHIP IN 

INDIA 

The sociocultural context has been shifting, 

which has led to an increase in educational 

opportunities, which in turn has led to an 

increase in women's awareness of their 

potential to develop entrepreneurial skills. Over 

the course of the last few decades, the 

progression of women into roles in which they 

own their own businesses has been significantly 

aided by a number of societal shifts as well as 

the eagerness of a diverse range of (NGOs) to 

form partnerships with women who run their 

own companies. Despite the fact that the 

Constitution of India ensures that women and 

men have equal rights to education, 

employment, and other aspects of life, there is 

still discrimination against women. Women 

who work outside the home are perceived to be 

putting their chastity and womanly virtue in 

jeopardy, and as a result, working outside the 

home is seen as being slightly inappropriate in 

rural areas. (Dube & Palriwala, 2020). Because 

of the cultural norms and beliefs that exist in 

India, the concept of female entrepreneurship is 

still in its infancy there. According to research 

done by Dileepkumar (2016) and Khanka 

(2018), Indian women have only recently 

started becoming entrepreneurs in large 

numbers. However, despite all of this support 

and encouragement for women, the percentage 

of female business owners in India remains 

significantly lower than the percentage of male 

business owners. Whereas the sociocultural 

environment in India is not one that encourages 

female entrepreneurs to start their own 

businesses, this is not the case in developed 

countries. (Blim, 2021; Parker, 2018; Zhang, 

Zyphur, Narayanan, Arvey, Chaturvedi, et al., 

2019). In India, as in a number of other 

developing countries, the rate of expansion of 

businesses run by women is outpacing that of 

businesses run by men. There are 

approximately 35.4% women proprietors of 

their own businesses in Romania. (Noya, 2022). 

Despite the fact that women in the Czech 

Republic only owned 11% of limited 

companies in 2021, they were responsible for 

starting and running 49% of all businesses that 

were established between the years 2001 and 

2020.  

 

Women Entrepreneurs & Their Status in 

India 

Women in India have seen a dramatic shift in 

the career opportunities available to them as a 

result of the country's rapid industrialization, 

urbanization, and revolutionary IT sector 

developments. Furthermore, the government 

has emphasised the significance of allowing 

women to participate in specialised 

entrepreneurial training programmes that will 

equip them to start their own businesses. 

Several groups, including the   “Federation of 

Ladies' Organizations (FLO), the Department 

of Science and Technology's Technology 
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Development Board (TDB), the 

Entrepreneurship Development Institute of 

India (EDI), and the Federation of Indian 

Chambers of Commerce and Industry”, are 

participating in this effort. (FICCI). As part of 

a drive to encourage more women to start their 

own businesses, a number of India's top banks 

have created dedicated support divisions for 

female entrepreneurs. “Shehnaz Hussain, a 

world-famous Indian herbal beautician who 

owns a chain of beauty parlors, Ekta Kapoor, a 

well-known Indian film and TV producer, and 

Kiran Mazumdar, a leading Indian 

businesswoman and founder of the 

biotechnology firm Biocon”, are all examples 

of highly successful women entrepreneurs who 

have come to the fore as Indian society has 

changed. Even so, it's still hard for most 

women in business, especially those in the 

middle and lower middle classes and those who 

live in rural areas, to find a good work-life 

balance and meet the needs of their businesses 

and families at the same time “(Mathew & 

Panchanatham, 2019a)”.  According to Nelasco 

(2018), women have great potential for 

leadership roles but are not realising this 

potential due to social, economic, and political 

constraints. Therefore, women who pursue 

entrepreneurship must be highly motivated 

from within and have the tenacity to pursue an 

innovative idea without any external support. 

Because of what they're doing, the country as a 

whole is better off. These limitations likely 

explain why the percentage of successful 

female entrepreneurs in India remains lower 

than in developed nations. (Kourilsky & 

Walstad, 2018; Godwyn, 2019; Rizvi & Gupta, 

2019). To be sure, the state of female 

entrepreneurship in India is far more advanced 

than in countries like “Bangladesh, Sri Lanka, 

and Pakistan (Goheer, 2012; Ayyadurai, 2016; 

Hossain, 2017)” to name a few. 

 

ISSUES OF WOMEN ENTREPRENEURS 

Indian women have overcome societal barriers 

to become successful business owners in both 

traditional “(e.g., garment making, beauty care, 

fashion design) and non-traditional (e.g., 

founding financial institutions, educational 

institutions, entertainment)” industries. Making 

clothing may be considered a traditional Indian 

occupation, but other forms of 

entrepreneurship, such as the establishment of 

banks, universities, and media conglomerates, 

are more modern. Many of these women have 

demanding careers outside the home and are 

also responsible for raising children and caring 

for elderly relatives. (see Figure 1). Being a 

spouse, caretaker, and parent; handling routine 

household tasks; and volunteering are all 

examples of these roles. Other responsibilities 

include overseeing routine housework. Because 

of the many roles that women are expected to 

play and the limited amount of time that they 

have, it is essential that they make their own 

health and other personal pursuits a top priority. 

 

 

FIG. 1 – Several roles of Women Enterpreneurs 
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In contrast, a CIBC study from 2020 found that 

female entrepreneurs in developed countries 

like Canada are more likely to have a stable 

work-life balance than their counterparts who 

are employed by someone else. The 

expectations placed on women in their 

professional and personal lives are often 

incompatible with one another, making it 

extremely difficult to strike a balance between 

the various role requirements. There is a 

pressing need to learn more about the impact of 

social and family factors on women business 

owners, but there is a dearth of research on this 

topic in India. This is true despite the fact that 

research on the impact of social and family 

factors on female entrepreneurs is urgently 

needed. (Mathew & Panchanatham, 2019a). 

The work presented here is a first step towards 

analysing the impact of cultural and familial 

determinants on women's business success 

within this context. This is achieved through 

the paper's extensive literature review, which 

reveals knowledge gaps concerning women 

business owners.  

 

REVIEW OF LITERATURE 

In the advanced economies of the “United 

States, Canada, the United Kingdom, and 

Germany”, as well as Australia and other 

countries, female business owners are having a 

significant influence across the board, 

according to an in-depth and objective 

investigation. Moreover, numerous studies 

have been conducted on the topic of women's 

business participation on every continent 

“(Key, Gunterberg, Holz, & Wolter, 2013; 

CIBC, 2014; Jahanshashi, Pitamber, & 

Nawaser, 2020)”. However, the current 

environment is not as supportive of female 

entrepreneurs in developing and 

underdeveloped countries as it is in developed 

countries. More than half of all female 

entrepreneurs in Ethiopia, as reported by Amha 

and Ademassie (2014), face gender-related 

obstacles when trying to launch, run, and grow 

their businesses. Patriarchal beliefs, traditional 

gender roles, a lack of education, and 

inexperience in the workforce are just some of 

the barriers that have kept women in Turkey 

from starting their own businesses. (OECD, 

2018). Apparently, males in South Africa have 

a better chance than females do of starting their 

own businesses. (Hendricks, 2015). In the 

meantime, a new breed of female entrepreneurs 

has emerged in Bangladesh, where women 

only make up about 10% of the business owner 

population. These women are succeeding 

despite working in a traditionally male-

dominated, cutthroat, and intricate economic 

and business sector “(Hossain, 2017)”. 

A thorough literature search reveals that few 

targeted studies have investigated women 

business owners' worries regarding WLB. Only 

reports from developed countries are available 

at this time, and they show that women 

business owners in those countries have a 

relatively positive “WLB. (Key et al., 2013; 

CIBC, 2014; Carter & Eleanor, 2016; Godwyn, 

2019)”. The few studies that have been done in 

India on the topic of women starting their own 

businesses (Khanka, 2018; Mann & Phukan, 

2018; Anitha & Lakxmisha, 2019) either 

highlight the roles that a select group of highly 

successful women entrepreneurs have played 

or focus on the factors that led to the 

emancipation of women. Meanwhile, 

Dileepkumar (2016) has provided a more in-

depth discussion on some of the obstacles that 

businesswomen face, such as a lack of 

financial resources to achieve their goals. 

While some women may have benefited from 

government-sponsored development activities, 

Rizvi and Gupta argue that this is not the case 

for the vast majority of women. (2022). It's 

possible that this is because they have more 

opportunities for education, knowledge, and 

family support. Women in India's workforce 

have traditionally held non-management, 

subordinate, or otherwise low-profile roles. 

There is hardly an industry or field in which 

you won't find them now. Women today have 

expanded roles in society and in their own 

homes as a result of shifts in the traditional 

workplace culture. (Mathew & Panchanatham 

2019a; 2019b). The number of women in 

entrepreneurial roles remains low, despite the 

new work culture and the growing number of 

women in the workforce. Probably at fault are 

the stresses brought on by trying to take care of 

one's family and one's career at the same time. 

According to Peeters, Montgomery, Bakker, 

and Schaufeli (2021), a common source of 

imbalance is the incompatibility between work 

and family responsibilities. Given the rising 

number of women entrepreneurs in Indian 

society, the concept of WLB and its 

implications has become a pressing issue that 
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demands further exploration. Lacking an 

empirical analysis of the dualities of roles 

performed by female entrepreneurs, the gender 

analysis of entrepreneurship is incomplete. 

Women business owners are more likely to 

juggle a number of tasks at once, and the 

evidence supports this idea. Recognizing the 

existence of role conflict is not meant to 

support the view that women must take on the 

roles of wife, partner, and family member 

without question. Some women view their 

careers or businesses and their families as 

competing priorities, and they feel they must 

choose between the two. However, for some, 

it's a goal to combine the two, which can be 

stressful for many women because they are still 

expected to shoulder the bulk of the 

household's childcare and upkeep 

responsibilities.  Successful businesswomen 

are often the first to admit that they feel 

overwhelmed by their personal and 

professional commitments. These roles may 

include being a co-breadwinner, sole 

breadwinner, partner/wife, businesswoman, 

mother, housekeeper/manager, etc.  

Neither marital status nor the presence or 

absence of children appears to affect women's 

reactions to violent situations. Women whose 

children are still living at home are more likely 

to experience conflict than either childless 

women or women whose children have moved 

out. (Simpson and Pearson: 2009). The hopes 

that entrepreneurship could help women break 

out of their traditional roles as subordinates 

appear to be unfounded. (Goffee and Scase: 

2015). While women may be able to overcome 

some of the obstacles they have faced in the 

past when entering the workforce, they will 

still face many difficulties because of their 

gender. Evidence points to women continuing 

to work both inside and outside the home, 

rather than a renegotiation of traditional gender 

roles within marriage. The demands of formal 

employment are often too inflexible to 

accommodate a woman's domestic role, 

leaving many women who have taken time off 

to raise children with a lower-paying position 

when they return to work. (Brotherton et al.:  

2017a). Occupational segregation, a lack of 

representation in upper level management 

positions, and expectations about the roles of 

mothers and wives can all lead women to be 

restricted to certain fields. This could alter the 

women entrepreneurs' drive and ambition. 

(Aldrich: 2019). The extent to which these 

structural factors affect women who own 

businesses varies greatly depending on the 

unique circumstances of each county. In 

particular, women's acceptance in 

entrepreneurship is influenced by cultural 

norms and societal expectations for women in 

each country. This is especially true when 

contrasting cultures with varying standards for 

female behaviour. The belief in "male 

machismo" and the expectation that women's 

primary responsibilities are childcare and 

domestic duties, for example, hinders the 

development of new ventures and their 

subsequent success in South America. 

(Sekarun and Leong: 2012). One way in which 

men and women differ from one another is in 

the unique difficulties that women often face 

but which men rarely encounter. A woman's 

gender is a contributing factor to her not being 

taken seriously “(Brotherton et al., 2017a; 

Carter and Cannon, 2018; Hisrich, 2016; 

Hisrich and O'Brien, 2011; Simpson and 

Pearson, 2019; Stevenson, 2013). Carter and 

Cannon (2018); Hisrich (2016); Hisrich and 

O'Brien (2011); Brotherton et al.. fear and 

insecurity (Stevenson, 2013); role conflict 

(opposing 'family' and work responsibilities; 

Simpson and Pearson, 2019; Stevenson, 2013); 

and isolation. (Simpson and Pearson: 2019; and 

Stevenson: 2013)”. When considered in the 

context of women's experiences in education, 

employment, and role expectations, the 

supplementary difficulties seem predictable. 

Lack of credibility can show up in many forms, 

from muted encouragement from friends and 

family to outright hostility from institutions of 

the commercial and financial sectors. (Carter 

and Cannon: 2018). No matter the form it 

takes, women's help is underrepresented. These 

types of situations can make women feel less 

competent and confident, and it takes extra 

work on the part of women to move past them. 

It appears that women have a more difficult 

time than men do in the formal labour market 

establishing their credibility with coworkers, 

customers, and employees. There are several 

compelling arguments in favour of conducting 

such a study. The research in question would 

focus on strategies that can improve a 

company's chances of survival and success in 

the long run, as well as on approaches that can 

help business owners of both sexes deal with 

the many obstacles they encounter. Case 

studies of successful female business owners 
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and managers have sparked renewed curiosity 

in the strategies women use to navigate 

contemporary obstacles. (Carter and Cannon: 

2018). There are numerous problems: They 

frequently face role conflict and have to learn 

to cope with their families' less-than-supportive 

attitudes; they frequently encounter hostility 

and negative attitudes from sources of finance; 

they frequently face hostile and negative 

attitudes from sources of capital; and they 

frequently face hostile and negative attitudes 

from family members. The fact that there are 

limits on both academic and professional 

opportunities has already been established. 

How pervasive is this pattern of 'limitation' 

when it comes to how our culture trains women 

to be successful business owners and leaders? 

Parenting styles that reinforce the dominant 

ideology are widespread. (Grabrucker: 2019; 

and Hunt: 2013). Girls are still taught to act 

femininely and boys are still taught to act 

masculinely in front of young children. Post-

college and "pre-work" experiences have their 

own inconsistencies. Cockburn (2017) much of 

the sexual discrimination that exists is 

unconscious and of a passive rather than 

aggressive nature.  There is obviously some 

sex-specific selection that is deliberate and 

purposeful in the recruitment process. When 

women set out to start their own businesses, 

Dinis (2019) argues that they face additional 

obstacles on top of the typical difficulties faced 

by startups because of their gender. As a result, 

women are put in a more precarious position. 

Women are unable to put in as much time and 

effort to the business as men can because they 

are expected to do more housework. 

Inequalities are exacerbated in areas that face 

special difficulties, such as rural areas, 

disadvantaged urban areas, less developed 

regions, and areas undergoing industrial 

reconversion. Isolation, a lack of credentials, 

and the accumulation of social and economic 

challenges all contribute to an environment 

where marginalisation is more likely to persist. 

Several theoretical works have concluded that 

women face situational and dispositional 

barriers that make it difficult for them to start 

or grow their own businesses. (Liou and 

Aldrich: 2015; Fisher et al.: 2013). Brush 

(2017) reports that in order for female 

entrepreneurs to succeed, they must overcome 

four obstacles. These include: (1) being taken 

seriously; (2) caring for children and other 

dependents; (3) gaining access to growth and 

expansion capital; and (4) receiving 

entrepreneurial education and training. This 

research shows that women entrepreneurs can 

benefit from three distinct areas, including 

technological advancements, managerial 

innovations, and progressive policies for their 

workforce. Harper (2016) claims that a lack of 

access to relevant information is a major 

obstacle for women who are trying to launch or 

expand their own businesses. This is probably 

because rural women have a disproportionate 

share of domestic and agricultural 

responsibilities. (Dollinguer: 2015). In 

addition, Harper (2016) argues that being poor 

is not a "pushing" factor that motivates people 

to start businesses out of necessity.  People's 

awareness needs to be heightened, and they 

need to be convinced that change is possible. 

 

RESEARCH GAP 

In the nation like India, we talk, debate, and 

frame policies about the gender equalities. At 

this point of time we need to check whether 

we are following the policies and strategies 

which we framed. According to the review of 

literature presented above most of the 

researchers analyzed the various factors and 

issues in managing the dual role i.e. as 

entrepreneur and as a caretaker but no 

researcher tried to know why the 

entrepreneurship is a problem for women and 

why only dual role problems and social life 

arises for women’s entrepreneurs. Based on 

this, there is a gap in the research on analyzing 

the influence of social and family factors on 

women’s entrepreneurial success. Therefore, 

the researcher tried to fill this gap by 

conducting the research based on the 

following objective. 

 

OBJECTIVES OF THE STUDY 

1.      To understand the dual role or family life 

problems of women entrepreneurs, and 

2.      To analyze the influence of social and 

family factors on women’s entrepreneurs. 

 

HYPOTHESIS OF THE STUDY 

Ho1 : There is no significant relation among 

the social and family factors which influence 

women’s entrepreneurs. 
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Ha1 : There is significant relation among the 

social and family factors which influence 

women’s entrepreneurs. 

 

METHODOLOGY OF THE STUDY 

To fulfill the above objectives, the researcher 

conducted the survey in Pune, Maharashtra and 

served the structured questionnaire to 122 

female entrepreneurs and the researcher also 

adopted the face-to-face interview techniques 

wherever required. To analyze the data culled 

out, the simple statistics were used to know the 

relativity of the problem faced by women’s 

entrepreneurs. 

  ANALYSIS AND INTERPRETATION 

  DUAL ROLE OR FAMILY LIFE 

PROBLEMS 

Table – 1 presents the perception of 

respondents on family life problems, which 

include six variables. It was found that the 

female respondents perceived that they were 

facing higher family life problems in running 

their enterprise with the overall mean values of 

3.18 and 2.78 respectively. The perception of 

female respondents on these problems was 

found to be densely distributed with higher 

intensity of these problems. It was also 

evidenced that the female respondents 

perceived higher problems in managing dual 

role by assigning the mean value of 3.78 and 

the perception of female respondents on these 

problems was found to be densely distributed 

with higher intensity of these problems. The 

second weightage was given by female 

respondents to the problems of household work 

and unrewarding experience by assigning the 

mean values of 3.39 each. 

TABLE – 1: DUAL ROLE OR FAMILY 

LIFE PROBLEMS 

Sl. No Variable Female 

MV SD 

(1) Managing dual role (as a married 

women/men and as a entrepreneur) 

3.78 1.26 

(2) Recognition from relatives/friends 2.42 1.04 

(3) Disturbance in family life 3.01 1.19 

(4) Cooperation from family members 3.08 1.29 

(5) Household work 3.39 1.31 

(6) Unrewarding experience 3.39 1.29 

 Total 3.18 1.23 

Source: Field Survey 

 

 

Figure : Mean Values (Female)- Dual Role or Family Life Problems 
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The female respondents perceived and gave 

next weightage to problem of cooperation from 

family members assigning the mean value of 

3.08. To conclude, female respondents had 

higher family life problems in running their 

businesses and the perception priorities on 

these problems were found to be moderately 

related. 

   

 SOCIAL LIFE PROBLEMS 

Table – 2 highlights the perception of 

respondents on social life problems in running 

their businesses, which include six variables. 

The perception of female respondents on 

social life problems was found to be higher 

with the overall mean value of 2.71. The 

perception of female respondents on these 

problems was found to be densely distributed 

with the standard deviation of 1.05. The female 

respondents perceived that they had higher 

human relation problems and the respective 

mean values stood at 3.78.The female 

respondents gave second rank to the problem 

of recognition from neighbors and the mean 

value stood at 2.55. It was evidenced that the 

female respondents perceived that they were 

facing higher ‘social harassment’ and the mean 

values stood at 2.52. The respondents gave 

least importance to ‘socialization with public’ 

with the mean values of 2.35. The perception 

of female respondents on this problem was 

found to be densely distributed with the 

standard deviation of 0.94. To sum up, the 

female respondents perceived that they were 

facing higher social life problems in managing 

their enterprises. 

TABLE – 2: SOCIAL LIFE PROBLEMS 

Sl. No Variable Female 

MV SD 

(1) Social status 2.48 0.97 

(2) Recognition from neighbors 2.55 1.03 

(3) Socialization with public 2.33 0.94 

(4) Problems of human relation 3.78 1.10 

(5) Social harassment 2.52 1.20 

(6) Frustration level 2.62 1.08 

 Total 2.71 1.05 

Source: Field Survey 

 

 

Figure : Mean Values (Female)- Social Life Problems 
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FACTOR ANALYSIS 

HYPOTHESIS OF THE STUDY 

Ho1 : There is no significant relation among 

the social and family factors which influence 

women’s entrepreneurs. 

Ha1 : There is significant relation among the 

social and family factors which influence 

women’s entrepreneurs. 

A smaller number of factors can be used to 

explain a larger amount of the original data, 

and this is what factor analysis is good at 

doing. To do this, we examine the 

interrelationships between the relevant 

variables. 

Table - 3 : KMO and Bartlett’s Test 

 

 

The results of the KMO and Bartlett's Test, 

which are presented in Table No. 3, indicate 

that the number of variables and the sample 

size used for the study are sufficient for the 

purposes of the investigation, and that factor 

analysis is an appropriate method for analysing 

the data that was taken into account for the 

investigation. A value of greater than.50 for the 

KMO test indicates that the pattern of 

correlation between variables is relatively 

compact, and as a result, factor analysis ought 

to yield distinct and reliable factors.  

The fact that the null hypothesis is not accepted 

and that the original correlation matrix is not 

an identity matrix is indicated by the 

significance value of the Bartlett test, which 

is.000. Consequently, there must be some kind 

of connection between the variables. Because 

there are significant correlations between the 

different variables in the input data, this value 

suggests that the factor analysis was carried out 

correctly. 

 

Hypothesis testing: By Applying factor 

analysis, the findings of the study documented 

that null hypothesis which is there is no 

significant relation among the social and 

family factors which influence women’s 

entrepreneurs is rejected and alternative 

hypothesis which is there is significant relation 

among the social and family factors which 

influence women’s entrepreneurs is accepted. 

 

CONCLUSION 

To conclude, though we talk, debate and 

frame policies on gender equalities, from the 

above discussion it is clear that women are 

facing more family life problems and social 

life problems than men. This is because still 

we need to go long way to accept the changes 

happening around the women. As everyone 

knows if a woman wants to become 

independent, she needs the support of family 

and the society. Until and unless the mindset of 

the family members and the society changes 

towards the women entrepreneurs’ ability, she 

should continue her life along with the 

problems like dual role, social harassment, 

work stress, etc. whatever is her position. The 

women entrepreneurs have high entrepreneurial 

endowment levels along with high degree of 

problems, if we make use of her endowment 

levels in a right way the economic condition of 

family, society and the nation will improve. 

 

REFERENCES 

 Aldrich, H., (2019). Networking among 

Women Entrepreneurs, in O. Hagan, C. 

Rivchun, and D. Sexton, (eds.), Women-

Owned Businesses, New York: Praeger, 

pp.103-132. 

 Amha, W., & Ademassie, A. (2014). 

Rural financial intermediation program 

and its role in strengthening the rural 

financial system in Ethiopia. Journal of 

Microfinance Development Review, 3(2), 

230–365. 

 Anitha, H. S., & Lakxmisha, A. A. (2019, 

15 June). Women entrepreneurs. Southern 

Economist, 38(9), 1–9. 

 Ayyadurai, S. (2016). An insight into the 

constraints faced by women entrepreneurs 

in a war-torn area: case study of the 

northeast of Sri Lanka. Journal of Asia 

Entrepreneurship and Sustainability. 

Retrieved 25 November 2010, from 

http://findarticles.com/P/articles/ 

mi_qa5499/is_200607/ai_n21407208/ 

 Batra, A. P. (2016).Woman-A Driving 

http://findarticles.com/P/articles/
http://findarticles.com/P/articles/


 

Section A-Research paper 

 

ANALYSING THE INFLUENCE OF SOCIAL AND FAMILY FACTORS ON WOMEN’S 

ENTREPRENEURIAL SUCCESS 
   

329 Eur. Chem. Bull. 2023,12(Special Issue 1), 320-331 

Force for Entrepreneurial Growth in 

Future. Kaav International Journal of 

Economics, Commerce & Business 

Management, 3(1), 62-69. 

https://www.kaavpublications.org/abstract

s/woman-a-driving-force-for-

entrepreneurial-growth-in-future 

 Blim, M. (2021). Italian women after 

development employment, 

entrepreneurship and domestic work in the 

third Italy. History of the Family, 6, 57–

270. 

 Brotherton, C., P. Leather and S.M. 

Simpson [2017a]. Job creation: New Work 

for Women?, Work and Stress, 1(3), 

pp.249-259. 

 Brush, C.G., (2017). Women-owned 

Businesses: Obstacles and Opportunities, 

Journal of Developmental 

Entrepreneurship,8, pp. 27-32. 

 Carland, J.W., F. Hoy, W.R. Boulton and 

J. Carland [2014]. Differentiating 

Entrepreneurs from Small Business 

Owners: A Conceptualization, Academy 

of Management Review, 9, pp.354-359. 

 Cockburn, C., (2017). Two-Track 

Training: Sex Inequalities and the YTS, 

Basingstoke: Macmillan Education. 

 Dileepkumar, M. (2006). Problems of 

women entrepreneurs in India. Retrieved 

3 December 2010, from 

http://www.indianmba.com/Faculty_colum

n/ FC293/fc293.html 

 Dinis, A., (2019). Women 

Entrepreneurship in the Portuguese Rural 

context: From Institutional Support to 

Entrepreneurial Reality, Committed to a 

better worldwide understanding of the 

smaller business enterprise, international 

council for Small Business World 

Conference, 2019, ICSB Naples 

Proceedings, Internet web address: 

www.icsb.org, dated. 10/04/2001. 

 Dollinguer, M.J., (2015). Environmental 

Contacts and Financial Performance of 

the Small Firms, Journal of Small Business 

Management, 23(1),pp.24-30. 

 Dube, L., & Palriwala, R. (2010). 

Structures and strategies: Women, work 

and family. New Delhi: SAGE Publication. 

 Fisher, E., R. Reuber and L. Dyke 

(2013). A Theoretical Overview and 

Extension of Research on Sex, Gender 

and Entrepreneurship, Journal of 

Business Venturing, 8(2), pp.151-168. 

 Garland, J. W., Hoy, F., Boulton, W. R., 

& Garland, J. A. C. (2014). Differentiating 

entrepreneurs from small business owners: 

A conceptualization. Academy of 

Management Review, 9(2), 354–359. 

 Godwyn, M. (2009). This place makes me 

proud to be a women: Theoretical 

explanation for success in 

entrepreneurship education for low-income 

women. 

 Research in Social Stratification and 

Mobility, 27(1), 50–64. 

 Goffee, R., and R. Scase [2015]. Women in 

Charge, London: Allen and Unwin. 

 Goheer, N. A. (2002). Women 

entrepreneurs in Pakistan: How to 

improve their bargaining power. Geneva: 

ILO SEED. 

 Grabruker, M., (2019). There’s A Good 

Girl, London: Women’s Press. 

 Haper, M., (2016). Self-help Groups – 

Some Issues from India, Small Enterprise 

Development, June, 7(2), pp.36-40. 

 Hendricks, L. (2005). South African 

women entrepreneurs: A burgeoning force 

in our economy. A special report. 

Republic of South Africa: Department of 

Trade and Industry 

 Hisrich, R., and C. Brush (2016). The 

Women Entrepreneur, MA: Lexington 

Books. 

 Hisrich, R.D., and M. O’Brien (2011). 

The Women Entrepreneur from a 

Business and Sociological Perspective, in 

Frontiers of Entrepreneurship Research, 

 Mass: Babson Park, pp.21-39. 

 Hossain, A. (2007). Challenges of women 

entrepreneurs in Bangladesh. Retrieved 2 

December 2010, from 

http:.//www.assocaitedcontent.com/article/ 

411265/challenges_ofwomen_entrepreneur

s_in_pg5.html? Cat = 4 

 Hunt, P., (2013). Two-Track Training: Sex 

Inequalities and the YTS, Macmillan 

http://www.indianmba.com/Faculty_column/
http://www.indianmba.com/Faculty_column/
http://www.icsb.org/
http://www.assocaitedcontent.com/article/


 

Section A-Research paper 

 

ANALYSING THE INFLUENCE OF SOCIAL AND FAMILY FACTORS ON WOMEN’S 

ENTREPRENEURIAL SUCCESS 
   

330 Eur. Chem. Bull. 2023,12(Special Issue 1), 320-331 

Education. 

 Jahanshahi, A. A., Pitamber, B. K., & 

Nawaser, K. (2010). Issues and challenges 

for women entrepreneurs in global scene, 

with special reference to India. 

 Australian Journal of Basic and Applied 

Sciences, 4(9), 4347–4356. 

 Jahanshahi, A. A., Pitamber, B. K., & 

Nawaser, K. (2010). Issues and challenges 

for women entrepreneurs in global scene, 

with special reference to India. 

 Australian Journal of Basic and Applied 

Sciences, 4(9), 4347–4356. 

 Key, R., Gunterberg, B., Holz, M., & 

Wolter, H. J. (2003). Female 

entrepreneurs in Germany. Bonn, 

Germany: Institute for 

Mittelstandsforschving,. 

 Khanka, S. (2018). Woman 

entrepreneurship in India. Journal Assam 

University, 3(1), 11–16. 

 Kourilsky, M. L., & Walstad, W. B. 

(2018). Entrepreneurship and female 

youth: Knowledge attitudes, gender 

differences and educational practices. 

Journal of Business Venturing, 13, 77–

88. 

 Liou, N., and H. Aldrich (2015). Women 

Entrepreneurs: Is there a Gender Based 

Relational Competence? American 

Sociological Association Conference, 

August, DC: Washington. 

 Mann, A., & Phukan, R. (2018). The 

motivational aspects of women 

entrepreneurs in India. New Delhi, India: 

Himalaya Publishing House. 

 Mathew, R. V., & Panchanatham, N. 

(2009a). Work life balance issues among 

the women entrepreneurs in South India. 

In K. J. Cherian, & S. P. A. Mathew 

(Eds.), Emerging entrepreneurial 

strategies for self development and skill 

development (pp. 46–57). Kottayam, India: 

Kuriakose Gregorios College (KGC). 

 Mathew, R. V., & Panchanatham, N. 

(2009b). Influencers and the role in 

determining the work life balance of 

employees working in the information 

technology sector. KGEES Journal of 

Social Science, 1, 17–31. 

 Nayyar, P., Sharma, A., Kishtawaria, J., 

Rana, A., & Vyas, N. (2007). Causes and 

constraints by women entrepreneurs in 

entrepreneurial process. Journal of Social 

Science, 14(2), 99–102. 

 Nelasco, S. (2008). Factors deciding 

enterprising capacity of women. Rai 

Management Journal, 5(1), 109–115. 

 Noya, A. (2006). Women's 

entrepreneurship in Romania: First 

results and policy orientations. Paper 

presented at 9th CEI Summit Economic 

Forum, Tirana, Albania. 

 Organisation for Economic Co-Operation 

and Development (OECD). (2004). 

Women's entrepreneurship issues and 

policies, Istanbul, Turkey: Author. 

 Parker, S. C. (2008). Entrepreneurship 

among married couples in the United 

States: A simultaneous profit approach. 

Labour Economics, 15, 451–481. 

 Peeters, M. C. W., Montgemery, J. J., 

Bakker, A. B. & Schaufeli, W.B. (2005). 

Balancing work and home: How job and 

home demands are related to burnout. 

 International Journal of Stress 

Management, 12, 43–61. 

 Reddy, P. N. (2011). Problems of women 

entrepreneurs in Goa: A pilot study. Khadi 

Gramadyog, 37(4), 157–159. 

 Rizvi, A. F., & Gupta, K. L. (2009). 

Women entrepreneurship in India – 

problems and prospects. OORJA Journal 

of Management and I.T., 7(2), 35–41. 

 Rajput, P. K., Gautam, J., & Singh, M. 

(2017).Education and Entrepreneurship. 

National Journal of Arts, Commerce & 

Scientific Research Review, 4(1), 22-26. 

 Sekarun, U., and F.T. Leong (2012). 

Women Power: Managing in Times of 

Demographic Turbulence, Newbury Park, 

CA: Sage Publications. 

 Simpson,  S.M.  and  E.  Pearson  (2019).  

Multiple  Roles  and  Conflict:  Higher  

Hurdles  for  Women  Entrepreneurs?  

Paper  presented  to  the  Women  in 

Enterprise/University of Bradford, Women 

Entrepreneurs Conference, University of 

Bradford, April. 



 

Section A-Research paper 

 

ANALYSING THE INFLUENCE OF SOCIAL AND FAMILY FACTORS ON WOMEN’S 

ENTREPRENEURIAL SUCCESS 
   

331 Eur. Chem. Bull. 2023,12(Special Issue 1), 320-331 

 Stevenson, L., (2013). An Investigation 

into the Entrepreneurial Experience of 

Women, ASAC Proceedings, Vancouver. 

 Srivastava,V. K., & Bhardwaj, R. (2017). 

Smart Entrepreneurship – Opportunities 

for Employment Boom. Kaav 

International Journal of Economics, 

Commerce & Business Management, 4(2), 

249-253. 

https://www.kaavpublications.org/abstract

s/smart-entrepreneurship-opportunities-

for-employment-boom 

 Stewart, W. H., Watson, W. E., Carland, 

J. C., & Carland, J. W. (2018). A 

proclivity for entrepreneurship: a 

comparison of entrepreneurs, small 

business owners and corporate managers. 

Journal of Business Venturing, 14, 189–

214. 

 United Nations Industrial Development 

Organisation (UNIDO). (2001). Women 

entrepreneurship development in selected 

African countries, UNIDO Working 

Paper 7. Vienna: Author. 

 Zhang, Z., Zyphur, M. J., Narayanan, J., 

Arvey, R. D., Chaturvedi, S., Avolio, B. J., 

Lichtenstein, P., & Larsson, G. (2009). 

The genetic basic of entrepreneurship: 

Effects of gender and personality. 

Organizational Behaviour and Human 

Decision Process, 110, 93–107. 

 


