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English Translation

Instructions: All Questions are compulsory.
Q.1 Answer the following question (Any Three)
1) What is the meaning of Advertising? Explain the importance of advertising.
2) Distinguish between Advertisement and Publicity
3) Describe your advertising media choice for: a. Toothpaste b. Washing Machine
4) What are the factors influencing choice of media?

5) 'PR creates the environment for brand activation.' Explain with the help of suitable
social media and offline media examples.

Q.2  Write Short Notes. (Any Three)
1) Advantages of internet advertising.
2) Skills required to be an effective PR professional.
3) Merits and demerits of newspaper publicity.
4) Advertisement appeals
5) Copywriter
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