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         gwMZm… gd© àíZ Amdí¶H$. 

à. 1. Imbrb àíZmMr g{dñVa CÎmao {bhm. (H$moUVohr VrZ) (45) 

1) d¥ÎmnÌmVrb {d{dY {d^mJ PnmQ>çmZo ~XbV AmhoV H$m? Om{hamV {d^mJmMm g§nmXH$ {d^mJmda 
H$mhr à^md AgVmo H$m? 

 

2) EH$m ‘mÜ¶‘ g§ñWoMo {dVaU ì¶dñWmnZ åhUyZ ‘hgyb dmT>rÀ¶m Ñï>rZo Vwåhr H$moUVr nmdbo 
CMbmb? 

 

3) Om{hamVrMr Z¡{VH$Vm åhUOo H$m¶? Om{hamVr ‘Ü¶o ‘{hboMo àXe©Z Z¡{VH$VoMm ^§J H$aUmao Agob 
H$m? gmoXmhaU ñnï> H$am. 

 

4) d¥ÎmnÌ MmbdÊ¶mgmR>r emñÌewÕ ì¶dñWmnZmMr JaO Amho H$m?  

5) Om{hamV ‘mohr‘ åhUOo H$m¶? Vr ‘mÜ¶‘m§À¶m {Z¶moOZm§da Adb§~yZ AgVo H$m¶? nmo{bAmo ber 
H$aUmgmR>r ¶mo½¶ ‘mÜ¶‘ {Z¶moOZ H$am. 

 

à. 2. Q>rnm {bhm. (H$moUVohr VrZ) (15) 

1) b{jV Xe©H$   

2) {dVaU {d^mJ   

3) Om{hamVrMo gm‘m{OH$ Am{W©H$ ’$m¶Xo   

4) OZg§nH$m©Mr gmYZo   

5) d¥ÎmnÌ ì¶dñWmnZ   

 English Translation  

            Instructions:   All Questions are compulsory.                       

Q. 1. Answer the following question (Any Three) (45) 

1) Do you think that the department of newspaper is in process of rapid change? Does 

advertise department have any influence on editorial department? 
 

2) As a circulation manager of a media house, what steps will you take of increasing 

revenue? 
 

3) What do you understand by ethics in advertising? Does the projection of women in 

advertising violate ethics? Discuss with recent examples. 
 

4) Why scientific management is needed to run a newspaper?  

5) What do you understand by advertising campaign? Does it depend on media 

planning? Prepare a media plan for a polio vaccine campaign. 
 

   

Q. 2. Write Short Notes. (Any Three) (15) 

1) Target Audience  

2) Circulation department  

3) socio-economic benefits of advertising  

4) PR tools  

5) Newsprint management  
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