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TILAK MAHARASHTRA VIDYAPEETH, PUNE

BACHELOR OF COMMERCE (B.COM.)
EXAMINATION - DECEMBER 2023

THIRD/SIXTH SEMESTER
Subject: Marketing Management - | (BCOM19-307M / BCMM - 601)

Date: 13/12/2023 Total marks: 60 Time: 10.00am to 12.30 pm

Instructions: 1) Attempt all Questions
2) Figures to the right indicate full marks

Q.1) Answer the multiple Choice questions. (Any 10) 10)
1. The term -------------- in general in nature.
a) help b) service
c¢) need d) None of these
2. - is a small slip placed on the product.
a) grading b) labeling
c) standardization d) none of these
3. is particularly required in agriculture sector.
a) packaging b) Assembling
¢) labeling d) None of these
4. ILO means ------------------
a) international lotus organization b) International labour organization
¢) Indian labour organization d) None of these
S, provide written information about the product.
a) grading b) label
c) packaging d) None of them
6. - Products into news media.
a) cost b) price
c) publicity d) None of them
7. Rural communication needs creativity and ----------------- .
a) price b) cost
c) innovation d) None of them
I is a consumer oriented.
a) retailer b) manufacturer
c) marketing d) None of them
9. Every firm faces --------------- .
a) competition b) less profit
c) lack of capital d) None of these

10. Distribution means to
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a) distribute b) to make
c) to sale d) None of these
11. Marketing is oriented
a) Customer b) wholesaler
c) retailer d) supplier
12. Services can be classified into two broad categories Consumer Services and
Services
a) buying b) Industrial
c) sales d) none of these
13. Marketing is helpful and benefited by , and as well.
a) Buying, Selling, Transport, Financing  b) Borrowing, Selling, Transport,
etc Financing etc
¢) Buying, Supplying, Transport, d) Buying, Selling, Trading, Financing
Financing etc etc
Q.2) Write Short Note (Any 3) a5)
1. Steps in Marketing Control Process
2. Rights of Consumers
3. Importance of marketing communication
4. Difficulties in rural marketing
5. Promotion mix
Q.3) Answer the following question in 150 words. (any 2) (20)
1. Describe evaluation of marketing.
2. What do you mean by services? Explain the features of services.
3. Explain the causes of failure of New Product.
4. Define marketing research. What are its types? Explain.
Q. 4) Answer the following question in 300 words. (any one) as)
1. Explain the difficulties in customer relationship management?
2. Define marketing. What are the various functions of marketing?
3.  What do you mean by marketing environment? State its internal and external factors
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