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TILAK MAHARASHTRA VIDYAPEETH, PUNE 

BACHELOR OF COMMERCE (B.COM)  
EXAMINATION: DECEMBER 2023 

SIXTH SEMESTER 
 Subject: Marketing Management-III(BCOM19-309M/ BCMM-603)  

Date: 15/12/2023 Total marks:  60      Time: 10.00 am to 12.30 pm

 Instructions:  1) Attempt all Questions  
  2) Figures to the right indicate full marks  

 

Q. 1) Answer the multiple Choice questions. (Any 10) (10)

      1. ______________ means attention, desire, information, action. 

 a) AIDA b) ADIA  

 c) AADA d) AIDD  

      2. A good advertising copy should _____________ people by providing knowledge relating to 
the product. 

 

 a) confuse b) educate  

 c) trouble d) help  

      3. Industrial advertising tries to develop the ____________ for a company.  

 a) profit & cost b) creativity and experience  

 c) image & goodwill d) none of these  

      4. _____________ is the systematic design of size color, scheme, graphics, object & text 
placement to send intended message to target audience. 

 

 a) Advertising copy b) Advertising mix  

 c) Advertising media d) Advertising layout  

      5.  Media Mix is a ___________ media to b used as an advertising campaign.  

 a) waste b) combination  

 c) choice d) none of these  

      6. _____________ is creating a visual image of something.  

 a) Identification b) Presentation  

 c) Layout d) Visualization  

      7. Print Media includes _______________.  

 a) Television b) Radio  

 c) magazines d) Internet  

      8. Advertising ____________ means the art of advertising planning in a proper way.  

 a) Development b) Technology  
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 c) Strategy d) Mix  

      9. The price is the ________ value of the product.  

 a) exact b) exchange  

 c) highest d) none of these  

    10. ____________ is the ability of medium to cover a geographical area.  

 a) Media mix b) E – marketing  

 c) Proper combination d) Geographical Sensitivity  

    11. ___________ is the latest media of Advertising.  

 a) Television b) Magazine  

 c) Newspaper d) Internet  

    12. Branding simplifies control of the ____________ process.   

 a) commercial b) ethical  

 c) social d) none of these  

    13.  AAAI means Advertising Agencies Association of __________.  

 a) India b) Indonesia  

 c) Ireland  d) Italy  

   

Q. 2) Write Short Note (Any 3)  (15)

1. Limitations of advertising as profession 

2. Advertising planning 

3. Advertising of brand to consumers 

4. Economical aspect of advertising 

5. Advertising and marketing - mix 

   

Q. 3) Answer the following question in 150 words. (any 2) (20)

1. Define the factors involved in selection of Advertising Agency. 

2. State the functions of advertising agencies. 

3. State the advantages and disadvantages of Newspaper advertising. 

4. State and explain the various types of e-advertising. 

   

Q. 4) Answer the following question in 300 words. (any one) (15)

1. Explain - Advertising Career for Women. 

2. Define Advertising. State and explain the nature, scope and functions of advertising. 

3. What is advertising layout? State the essential components of Advertising Layout. 
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_amR>r  Ý$nmœVa 

 gyMZm :  1) gdˆ Ó„ A{Zdm`ˆ 
 2) COdrH$S>rb AœH$ nyUˆ JwU Xeˆ{dVmV.   

 

Ó. 1 ImbrbÓíZmœMo ™mo°™ n™mˆ™ {ZdS>m. (H$moUVohr 10) (10) 

1.     ............ ØhUO obj(attention), B³N>m (desire), ›m{hVr(information), {H $™m 

(action). 

 

 A) E. Am™. S>r. E.  ~) E. S>r. Am™. E.   

 H$) E. E. S>r. E S>) E. Am™. S>r. S>r.  

2.  ............... ™mœZrn{hbrA›o[aH$Z Om{hamVgœšWm hr {‹$bmS>opÞ‹$™m ™oW ogwÝ$ Ho$br.   

 A) ›¥Â™w ~ oS>r  ~) OoØg S§>ÖÞ™wWm¥ØngZ  

 H$) ßhmoZonm›a S>) ™mn–H$sH$mhrhrZmhr  

3.  gœšWm¾›H$ Om{hamVrMm CÇoe ØhUOo Hœ$nZrMr ............ {Z›mˆUo hmM AgVmo.  

 A) Z‹$m d IMˆ ~) gOˆZerbVm d AZw^d  

 H$) Ó{V›m d g{X³N>m S>) ™mn–H$s H$mhrhr Zmhr  
 

 

4.  ............ ØhUOo AmH$ma, aœJ, ™moOZm, J m{‹$‰g, ›OHw$amM ošWmZ ™mœMm nÈVera AmamIS>m Omo ^mdr J mhH$mœn™ŸV 
gœXoe nmohmoMdVmo. 

 A) Om{hamVrMr ÓV ~) Om{hamV {›l   

 H$) Om{hamV ›mÏ™› S>) Om{hamVrMm AmamIS>m  

5.  ›r{S>™m {›‰g hr gœH$ÞnZm ØhUOo {d{dY ›mÏ™›mœMo ............. Oo Om{hamV ›mo{h›oV dmnabo OmVo.   

 A) dm™m OmUo ~) gw™mo°™ [›lU  

 H$) {ZdS> S>) ™mn–H$s H$mhrhr Zmhr  

6.  ............. ØhUO odšVwMr Ã†Œ™›mZ Ó{V›m.  

 A) AmoiI ~) ÓšVyVr  

 H$) AmaoIZ S>) H$ÞnZmH$aUo  

7.  N>mnrb ›mÏ™›mœ›Ï™o ............ Mm g›mdoe AgVmo.  

 A) X‡aXeˆZ ~) ao{S>Amo  

 H$) ›m{gHo$ S>) BœQ>aZoQ>  

8.  ............. ØhUOo Om[hamVrMo {Z™moOZ ™mo°™ ÓH$ma oH$a½™mMr H$bm.   

 A) {dH$mg ~) Vœ¿kmZ  

 H$) S>mdnoM S>) {›l  

9.  qH$›V ho dšVyMo ............. ›yÞ™ Amho.  

 A) AMyH$ ~) {dZr›™  

 H$) gdm}³M S>) ™mn–H$s H$mhrhr Zmhr  
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10.   .......... ØhUO oOm{hamV {H$Vr jo¿‹$i ß™mn yeHo$b.  

 A) ›rS>r™m {›‰g  ~) B-›mH}$qQ>J   

 H$) gw™mo°™ {›lU S>) ~mOmanoR>oMm AmH$ma  

11.  ..............ho Om{hamVrMo gdmŸV AmYw{ZH$ ›mÏ™› Amho.  

 A) X‡a{M¿dmUr ~) ›m{gHo$  

 H$) d šÁmn¿o S>) BœQ>aZoQ>  

12.  ~ ¦qS>J›wio ........... Mr Ó{H $™m gwb^ hmoVo.  

 A) ß™dgm{™H$  ~) Z–{VH$  

 H$) gm›m{OH$ S>) ™mn–H$s H$mhrhr Zmhr  

13.  EEE Am™ ØhUOo A¥S§>ßhQ>mˆgqPJ EOÐgr Agmo{gEeZ Am¥‹$ .............  

 A) Bœ{S>™m  ~) BœS>moZo{e™m  

 H$) Am™ab¦S> S>) BQ>br  

   

Ó. 2) Q>r>nm {bhm. (H$moUVohr 3) (15) 

1. Om{hamV jo¿ noem ØhUyZ {ZdS>½™m³™m ›™m°Xm  

2. Om{hamVrMo {Z™moOZ  

3. Cn^mo‰™mg ~ ¦S>Mo ‹$m™Xo  

4. Om{hamVrMr Am{WˆH$ ~mOy  

5. Om{hamV Am{U {dnUZ {›l  

   

Ó. 3) Imbrbn–H$sH$moU¾`mhrXmoZÓíZmMoCÁma 150 eÖXmœV {bhm.  (20) 

1. Om{hamVgœšWoMr {ZdS> H$aVmZm {dMmamV ²™md™mMo KQ>H$ šnœ> H$am.  

2. Om{hamV gœšWoMr H$m™} šnœ> H$am.  

3. X‡aXeˆZ ({Q>.ßhr.)›mÏ™›mMo ‹$m™Xo d VmoQ>o {dšVm[aV H$Ý$Z {bhm.  

4. B - OmhramVrM oÓH$ma šnœ> H$am.  

   

Ó. 4) Imbrbn–H$sH$moU¾`mhrEH$mÓíZmMo CÁmao 300 eÖXmœV {bhm.  (15) 

1. Om{hamVß™dgm™m›Ï™o ›{hbmœMr ^y{›H$m šnœ >H$am.  

2. Om{hamVrMr ß™®™m {bhm. Om{hamVrMo šdÝ$n, ß™mÔr Am{U H$m™} {dšVma H$Ý$Z {bhm.  

3. Om{hamVrMr aMZm ØhUO oH$m™? Om{hamV aMZoVrb {d{dY KQ>H$ šnœ> H$am.  

 
---------- 


