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         gyMZm:- 1) àíZ 1 Vo 5 n¡H$s H$moUVohr 2 gmoS>dm  2) àíZ 6dm Amdí¶H$. 

à. 1. KQ>Zm ì¶dñWmnH$ EImÚm H$m¶©H«$‘mMr à{gÕr Am{U àMma H$aÊ¶mgmR>r dmnaV Agboë¶m YmoaUmMo 

ñnï>rH$aU H$am. ¶mgmR>r {S>{OQ>b ‘mÜ¶‘, g‘mO ‘mÜ¶‘o, OZg§nH©$ Am{U {deof H$m¶©H«$‘ ¶m§Mm 

Cn¶moJ H$gm Ho$bm OmVmo ho gm§Jm. CÎm‘ àH$mao Aem am~dboë¶m H$m¶©H«$‘mMr CXmhaUo Úm. 

(20) 

à. 2. H$m¶©H«$‘mÀ¶m ñWimMr {ZdS>, Ho$Q>atJ ì¶dñWm, gwajm ì¶dñWm, Vm§{ÌH$ ì¶dñWmnZ AmXr KQ>Zm 

ì¶dñWmnmZmVrb ‘wÚm§Mo {ddoMZ H$am. EImÚm H$m¶©H«$‘mÀ¶m à^mdr n[aUm‘ H$ma>H$VogmR>r ¶m 

‘wÚm§H$S>o ~maH$mB©Zo H$m bj Úmdo bmJVo? 

(20) 

à. 3. ‘mÜ¶‘mVrb ‘mÜ¶‘ ì¶dñWmnH$mMr H$V©ì¶o Am{U O~m~Xmè¶m ñnï> H$am. EImÚm g§ñWoÀ¶m ¶emgmR>r 

¶m ^y{‘H$m H$moUVo ¶moJXmZ XoVmV. 

(20) 

à. 4. d¥ÎmnÌmÀ¶m g§nmXH$s¶ Am{U dmVm© {d^mJmMr aMZm Am{U H$m¶} ¶m§Mo dU©Z H$am. dmVm© {d^mJmMo 

ì¶dñWmnH$ ~mVå¶m§Mo g§nmXZ, {Z{‘©Vr Am{U àH$meZ ¶mV H$moUVr ^y{‘H$m {Z^mdVmV? 

(20) 

à. 5. d¥ÎmnÌmÀ¶m Inmda n[aUm‘ H$aUmao KQ>H$ H$moUVo, Vo gm§Jm. (20) 

à. 6. Q>rnm {bhm (H$moUVohr XmoZ) (20) 

1)  H$m¶©H$‘mMo àm¶moOH$Ëd  

2)  H$m¶©H«$‘mÀ¶m {Z¶moOZmMr à{H«$¶m   

3)  {dVaU {d^mJ  

4)  d¥ÎmnÌ H$m¶m©b¶mMr {d^mJ {Zhm¶ aMZm, à‘wI nXo Am{U ¶m§À¶m O~m~Xmè¶m  

5)  d¥ÎmnÌ H$m¶©H«$‘mÀ¶m ì¶mdgm{¶H$ ~mOyMr aMZm ( aMZm) Om{hamV, {dVaU, àemgZ {d^mJ   

  
English Translation 

             Instructions: 1) Attempt any 2 question from Q. No. 1 to Q. No. 5          
                                    2) Q. No. 6 is compulsory 

 

Q. 1. Explain the strategies event managers use to market and promote events effectively. 
Discuss the use of digital marketing, social media, public relations, and sponsorships. 
Provide examples of well-executed event marketing campaigns. 

(20) 

Q. 2. Describe the logistical considerations in event management, including venue 
selection, catering, security, and technology setup. Explain how attention to detail and 
effective operations management contribute to a seamless event experience. 

(20) 

Q. 3. Explain the key functions and responsibilities of media managers in a media 
organization. How do these roles contribute to the success of the organization? 

(20) 

Q. 4. Describe the structure and functions of a newspaper's editorial and newsroom 
management. How do newsroom managers oversee the creation, editing, and 
publication of news content? 

(20) 
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Q. 5. Define factors affecting the sales of the newspapers. (20) 

Q. 6. Write Short Notes. (Any Two) (20) 

1)  Event Sponsorship  

2)  Event Planning Process  

3)  Circulation department  

4)  Describe the typical hierarchical structure of a newspaper office, including key 
positions and their responsibilities. 

 

5)  The structure of the business side of a newspaper office, including advertising, 
circulation, and administration. 

 

                                                                        _______________ 


