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Instructions: 1) Attempt all Questions
2) Figures to the right indicate full marks

Q. 1. (A) Answer the multiple-choice questions (Any 10) 10)
1. Warehousing creates and utility.
a) Seasonal and form b) Time and place
¢) Time and seasonal d) Place and form
2. MIS means
a) Management Information System b) Management Indirect System
¢) Management Income System d) Marketing Information System
3. follows standardization.
a) Packaging b) Labeling
¢) Grading d) Finance
4. refers to face to face conversation.
a) Personal selling b) Interpersonal
¢) Presentation d) Communication

5. The date is

a) Online b) Passive
¢) Active d) None of these
6. A is a set of individual products that are closely related.
a) product line b) product mix
¢) product together d) product
7. The term Market is originated from a Latin word
a) Marcante b) Merchant
¢) Mercantile d) Merchandise
8. isan orderly procedure for the regular collection of raw data.
a) Sales b) Information
¢) MIS d) None of these
9. Productsare  and servicesare
a) Visible and invisible b) Fixed and variable
¢) Tangible and intangible d) Constant and vary
10. Services are from products.
a) separable b) Stable
¢) inseparable d) None of this
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11. is a connecting link between a sender and a receiver.
a) Research b) Communication
¢) Information d) None of This

12. The long term objectis  Maximization of the firm.
a) Profit b) Loss
c) Sales d) Business

13. No firm can think of survival without offering facility.
a) Debit b) Cost
c¢) Loan d) Credit

(B) Answer in one sentence (Any 5) 10)
State the types of warehouses.

What are services?

What is rural marketing?

State different sales promotional techniques.

What is 'Personal selling'?

Name types of agent middlemen.

Nk =

State different types of consumer services.

Write Short Notes (Any 4) (20)
Advantages of marketing research

Functions of Wholesalers

Importance of pricing

Personal Selling

Retailer

AN A S Al

Branding

Answer in 150 words (Any 3) 30)
Discuss any ten functions of marketing.

Explain Product Life Cycle.

Define Marketing. State the importance of marketing.

State the features of rural marketing.

DA o T e

What is a product? Explain its characteristics.

Q. 4. Answer in 300 words (Any 2) 30)

1. What is product development? Write down steps involved in new product
development.

2.  What do you mean by 'Markets'? Explain the classification of markets in detail.

3. Define the term “Price”. What are the various pricing methods used by an
organisation?

4. What is promotional mix? Explain in details determinants of promotional mix.

Marketing (BCOM19-103) AMM — Set - I 2/4



T TR

I 2 %) T9 9 A

R) Sotehdlet 3 qut 1T esiferard.
T. 2. (31) Tl = I 931 Faet. (FeE o) (20)
g, WG ---—- T ————- ITRTAT fHior seard.
) Tog=er s wiy ¥) 95 AT W
) de3 3T Tge ) T 31 A
. W.IAE.TH (MIS) BN ...........
37) SHILATIH ATt JoTTeA! ) AT 3TTTET JUTTeAt
%) Hasme ey fafeen g) HTehfon hiavM fafeen
3. QEICHSRAT ————==== ———————— —————— oo 3@
3) UehsiT ) AT
%) UM 8) o
¥, mmmmmmmmm e RIS FHRI-HHR SieTol 8
) safea fosht ¥) 3Tad
%) Helieht ) Hellg
Y., AEE ........... 3R
3) AT ¥) i
%) Gfsha T) ITh Tha! ARl
§. oA SCATGTIN TABIH HIGUR——————=—— ————————— ————————— 3T
) TSFeARA ¥) 3cared Uy
%) IeATe A ) e
9. HTehe IT Heheqal ITH AHEN ... RIS
) Hhsd ¥) A
&) Hehdledd <) AHeES
Co e, Frafirquer = et Tufea HuaEEt T gerafea ufshar o1e.
31) fershl ) wried!
%) THITRITH ) ATAHI HIOTIE AT
R. JAECH .......... 0T |l L .
31) I M7 3G ¥) fRr 1l seea
%) T ST S g) Tfde M1 sgera
0. AT ITTCAIRL ... TR
) fawrs ¥) f*r
%) AT ) AAHT HITART AT
L T e ST Teh ATHRAT ATATdIA SATSU gl 3TTa.
) genea &) YT
%) Hifadt g) AR HIVQET ATE
9. HIE HUET dEfhTel I8 TR T L. firsamt &1 STl

Marketing (BCOM19-103) AMM — Set - | 3/4



3) T ) IhEH
&) fashi 3) SFeE™
23, gaeref 3w T a1 TEAT ST HeddT HIviE & ehd TTa.
) sfee ) @b
&) ol g) ud

(¥) TH ARG SH ITRT. (HIUTdRT 4) (R0)
e fafay yer forar.

T TEUS T ?

T ferau RS T ?

fomom gi=h fafaa T wHordt?

‘SR forshl” TRUS 1 ?

HEREY Tsiere TR forat.

fafay yere=a e waT g .

G M € X W N

. ?) dur fogrn. (Fivad v) (0)
g, fouom geie wRR.
. U fashear=h R
3. fhua Stfovam v
¥, Jafee fosht &
. Toreies s
g S

T. 3) Wrefid S S 4o I foTal. (v 3) (30)
8. Tagomr=h Lo +i formar.
R. TESIEA T T .
3. fqum reu SR 7 fouuETe vEw W .
¥, gty femurreh Sy fom,
Y. ] TEUS 7 A& AfTSe |

. ¥) Weliel Y= S 300 Yid {o1gl. (HIVART ?) (30)
9. 3ITed Tosh™ U [ ? 3dTed fashMeiddd! fafay o oy =1,
R, ‘TNIRUS FEUN M ? SoUdd fafay g afeedt wm w1,
3. fohadi=h sare grn. geurdha fohmaa stfavarsan s ggdt 9 gmm.
¥. GO T4y S S o 9EE S5 e o= geskhifomit afewar mifedt foma.

Marketing (BCOM19-103) AMM — Set - I 4/4



