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TILAK MAHARASHTRA VIDYAPEETH, PUNE 

BACHELOR OF COMMERCE (B.COM)  

EXAMINATION: MAY 2024 

FIRST SEMESTER 

Subject: Marketing (BCOM19-103) 

     Date: 22/05/2024 Total marks:  100      Time:10:00 am to 1:00 pm 

 
Instructions:  1) Attempt all Questions  

  2) Figures to the right indicate full marks  

  

Q. 1. (A) Answer the multiple-choice questions (Any 10) (10) 

1. Warehousing creates _________ and _________ utility.   

 a) Seasonal and form b) Time and place  

 c) Time and seasonal d) Place and form  

2. MIS means ______________ .  

 a) Management Information System b) Management Indirect System  

 c) Management Income System d) Marketing Information System  

3. _________ follows standardization.   

 a) Packaging b) Labeling  

 c) Grading d) Finance  

4. _________ refers to face to face conversation.   

 a) Personal selling b) Interpersonal  

 c) Presentation d) Communication  

5. The date is ______ .  

 a) Online b) Passive  

 c) Active d) None of these  

6. A _________ is a set of individual products that are closely related.   

 a) product line b) product mix  

 c) product together d) product  

7. The term Market is originated from a Latin word _____.   

 a) Marcante b) Merchant  

 c) Mercantile d) Merchandise  

8. _____ is an orderly procedure for the regular collection of raw data.   

 a) Sales b) Information  

 c) MIS d) None of these  

9. Products are _____ and services are _____.    

 a) Visible and invisible   b) Fixed and variable     

 c) Tangible and intangible   d) Constant and vary  

10. Services are _____________ from products.   

 a) separable b) Stable  

 c) inseparable d) None of this  
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11. _____________ is a connecting link between a sender and a receiver.  

 a) Research b) Communication  

 c) Information d) None of This  

12. The long term object is _____ Maximization of the firm.   

 a) Profit b) Loss  

 c) Sales d) Business  

13. No firm can think of survival without offering __________ facility.   

 a) Debit b) Cost  

 c) Loan d) Credit  

   

(B) Answer in one sentence (Any 5) (10) 

1. State the types of warehouses.  

2. What are services?  

3. What is rural marketing?  

4. State different sales promotional techniques.  

5. What is 'Personal selling'?  

6. Name types of agent middlemen.  

7. State different types of consumer services.  

   

Q. 2. Write Short Notes (Any 4) (20) 

1. Advantages of marketing  research  

2. Functions of Wholesalers  

3. Importance of pricing  

4. Personal Selling  

5. Retailer  

6. Branding  

   

Q. 3. Answer in 150 words (Any 3) (30) 

1. Discuss any ten functions of marketing.  

2. Explain Product Life Cycle.  

3. Define Marketing. State the importance of marketing.  

4. State the features of rural marketing.  

5. What is a product? Explain its characteristics.  

   

Q. 4. Answer in 300 words (Any 2) (30) 

1. What is product development? Write down steps involved in new product 

development. 

 

2. What do you mean by 'Markets'? Explain the classification of markets in detail.  

3. Define the term “Price”.  What are the various pricing methods used by an 

organisation? 

 

4. What is promotional mix?  Explain in details determinants of promotional mix.  
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_amR>r ê$nm§Va 
 

 

gyMZm :  1) gd© àý A{Zdm ©̀ 
          2) COdrH$S>rb A§H$ nyU© JwU Xe©{dVmV. 

 
 

à. 1. (A) Imbrb àíZm§Mo `mo½` n`m©` {ZdS>m. (H$moUVohr 10) (10) 

1. gmR>dUJ¥h ----- Am{U ----- Cn¶mo{JVm {Z‘m©U H$aVmV.   

 A) {gPZb Am{U ’$m°‘ ~) doi Am{U ñWmZ  

 H$) doi Am{U {gPZb S>) ñWmZ Am{U ’$m°‘  

2. E‘.Am¶.Eg (MIS) åhUOo ...........   

 A) ì¶dñWmnZ ‘m{hVr àUmbr ~) ì¶dñWmnZ AàË¶j àUmbr  

 H$) ‘°ZoO‘|Q> BZH$‘ {gpñQ>‘ S>) ‘mH}$qQ>J BÝ’$m°‘}eZ {gpñQ>‘  

3. XOm©Ë‘H$Vm -------- -------- --------R>adVo.   

 A) n°Ho$OtJ ~) bo~btJ  

 H$) J«oS>tJ S>) {dËV  

4. --------- ---------åhUOo g‘moam-g‘moa ~mobUo hmo¶.   

 A) ì¶{º$JV {dH«$s ~) A§VJ©V  

 H$) gmXarH$aU S>) g§dmX  

5. VmarI ........... Amho.   

 A) Am°ZbmBZ ~) {ZîH«$s¶  

 H$) g{H«$¶ S>) ¶mn¡H$s EH$hr Zmhr  

6. d¡¶{º$H$ CËnmXZmer OdirH$ gmXUmao--------- --------- ---------Amho.   

 A) àmoS>³Q>bmB©Z ~) CËnmXZ {‘l  

 H$) CËnmXZ EH$Ì S>) CËnmXZ  

7. ‘mH}$Q> ¶m g§H$ënZoMm CJ‘ b°Q>rZåmYrb .......... Zo Pmbm.  

 A) ‘H©$îQ>r  ~) ‘MªQ>  

 H$) ‘H©$ÝQ>mB©b S>) ‘MªQ>mBO  

8. .......... {Z¶{‘VnUo H$ƒm S>oQ>m g§J«{hV H$aÊ¶mgmR>r EH$ gwì¶dpñWV à{H«$¶m Amho.   

 A) {dH«$s ~) ‘m{hVr  

 H$) E‘Am¶Eg S>) ¶mn¡H$s H$moUVohr Zmhr  

9. CËnmXZ .......... Am{U godm .......... AgVmV.     

 A) X¥í¶ Am{U AÑí¶ ~) pñWa Am{U ~XbV  

 H$) ‘yV© Am{U A‘yV© S>) ñW{¡VH$ Am{U ~XbV  

10. godm CËnmXZmnmgyZ .......... AmhoV.   

 A) {d^º$ ~) pñWa  

 H$) A{d^mÁ¶ S>) ¶mn¡H$s H$moUVohr Zmhr  

11. .......... àofH$ Am{U EH$ àmáH$Vm© ¶m§À¶mVrb OmoS>Ur Xþdm Amho.   

 A) g§emoYZ ~) g§^mfU  

 H$) ‘m{hVr S>) ¶mn¡H$s H$moUVohr Zmhr  

12. ì¶dgm¶ H§$nZrMm XrK©H$mbrZ CÔoe OmñVrV OmñV .......... {‘idUo hm AgVmo.   
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 A) Z’$m ~) ZwH$gmZ  

 H$) {dH«$s S>) ì¶dgm¶  

13. ........ gw{dYoMr Am°’$a Z XoVm g§ñWm OJÊ¶mMr H$ënZm H$moUrhr H$ê$ eH$V Zmhr.  

 A) S>o{~Q> ~) IM©  

 H$) H$O© S>) nV  

   

(~) EH$m dm³¶mV CÎmao {bhm. (H$moUVohr 5) (10) 

1. JmoXm_m§Mo {d{dY àH$ma {bhm.  

2. godm åhUOo H$m`?  

3. J«m_rU {dnUZ åhUOo H$m`?  

4. {dnUZ d¥ÕrMr {d{dY V§Ìo H$moUVr?  

5. ‘ì`º$sJV {dH«$s’ åhUOo H$m`?  

6. _Ü`ñW EO§Q>mMo àH$ma {bhm.  

7. {d{dY àH$maÀ`m J«mhH$ godm Z_yX H$am.  

   

à. 2) Q>r>nm {bhm. (H$moUVohr 4) (20) 

1. {dnUZ g§emoYZmMo ’$m¶Xo.  

2. KmD$H$ {dH«o$Ë¶m§Mr H$m¶}    

3. qH$‘V R>a{dÊ¶mMo ‘hÎd  

4.  d¡¶{º$H$ {dH«$s H$m¶}  

5. {H$aH$moi ì¶mnmar  

6. ~«±S>tJ  

   

à. 3) Imbrb àíZm§Mr CÎmao 150 eãXm§V {bhm. (H$moUVohr 3) (30) 

1. {dnUZm§Mr 10 H$m }̀ {bhm.  

2. dñVy§MoOrdZ MH«$ ñnï> H$am.  

3. {dnUZ åhUOo H$m¶? {dnUZmMo ‘hÎd ñnï> H$am.  

4. J«m‘rU {dnUZmMr d¡{eîQ>¶o {bhm.  

5. dñVy åhUOo H$m`? dñVy§À`m d¡{eîQ>o gm§Jm.  

   

à. 4) Imbrb àíZm§Mr CÎmao 300 eãXm§V {bhm. (H$moUVohr 2) (30) 

1. CËnmXZ {dH$mg åhUOo H$m¶? CËnmXZ {dH$mgH$aVodoir {d{dY Q>ßno ñnï> H$am.  

2. ‘~mOmanoR’> åhUOo H$m`? ~mOmanoR>oMo {d{dY àH$ma g{dñVa ñnï> H$am.  

3. qH$_VrMr ì`m»`m gm§Jm. g§ñWo_m\©$V qH$_V R>a{dÊ`mÀ`m H$moUË`m nÕVr Vo gm§Jm.  

     4. g§kmnZ {_l åhUOo H$m` Vo gm§JyZ g§kmnZ {_l R>aUmè`m KQ>H$m§{df`r g{dñVa _m{hVr {bhm.  


