Regular (60:40)
Batch (2017-18 till 22-23)
External (60:40)
Batch (2017-18 till 2019-20)

TILAK MAHARASHTRA VIDYAPEETH, PUNE

BACHELOR OF COMMERCE (B.COM)
EXAMINATION: MAY 2024

FIRST SEMESTER
Subject: Marketing (BCOM19-103/ BCC-103)

Date: 22/05/2024 Total marks: 60 Time: 10.00 am to 12.30 pm

Q.1

Instructions: 1) Attempt all Questions
2) Figures to the right indicate full marks

Answer the Multiple Choice questions. (Any 10) (10)
is a traditional form of direct marketing.

a) Face to face selling b) Direct Marketing

¢) Online Marketing d) Indirect Marketing

refers to face to face conversation

a) Online Marketing b) Advertising

¢) Personal Selling d) Interpersonal Selling
is the value of product expressed in terms of money.

a) Price b) Credit

c¢) Discount d) Resale Price

—————————————————— is a cluster of symbols.

a) Product b) Demand

c) Price d) None of these

---------- is the careful and objective study of the product, design, markets.
a) Marketing research b) Marketing
¢) Demand d) None of these

——————————————————— defined as the exchange value of a product.

a) Demand b) Price

¢) Supply d) None of these

No firm can think of survival without offering facility.

a) Debit b) Cost

c) Loan d) Credit

MIS means

a) Management Information System b) Management Indirect System
¢) Management Income System d) Marketing Information System
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follows standardization.

a) Packaging b) Labeling

¢) Grading d) Finance
Services are from products.

a) separable b) Stable

c) inseparable d) None of this

The term “Market” is originated from a Latin word
a) Marcante b) Business

¢) Marcantial d) Market place

Marketing mix consists of 4P’s Product, Price, Place and

a) Procedure b) Plan

¢) Promotion d) Parameter

In stage, product is actually introduced to market.

a) Market mix b) Product life cycle

c¢) Market Information d) Market Introduction
Write Short Note (Any 3)

Advertising

Need of Management Information System (MIS)
Types of Warehouses
Characteristics of rural market.

Features Departmental stores

Answer the following question in 150 words. (any 2)
Write note on “Product Life Cycle”.

What are the different types of channel of distribution
What do you understand by the term “Personal Selling”?

What are the types of Marketing Research?

Answer the following question in 300 words. (any one)

Define ‘Marketing’. Explain in detail functions of marketing.
Explain in detail difficulties in Rural Market.

Explain the sales promotion techniques.

(15)

(20)

(15)
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