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TILAK MAHARASHTRA VIDYAPEETH, PUNE 

BACHELOR OF COMMERCE (B.COM)  

EXAMINATION: MAY 2024 

 FIRST SEMESTER 

Subject: Marketing (BCOM19-103/ BCC-103) 

Date: 22/05/2024 Total marks:  60      Time: 10.00 am to 12.30 pm 

 Instructions:  1) Attempt all Questions  

  2) Figures to the right indicate full marks  

  

Q. 1) Answer the Multiple Choice questions. (Any 10) (10) 

      1. _________ is a traditional form of direct marketing.  

 a) Face to face selling  b) Direct Marketing  

 c) Online Marketing d) Indirect Marketing  

      2. ________ refers to face to face conversation  

 a) Online Marketing b) Advertising  

 c) Personal Selling d) Interpersonal Selling  

      3. _________ is the value of product expressed in terms of money.  

 a) Price b) Credit  

 c) Discount d) Resale Price  

      4. ------------------ is a cluster of symbols.   

 a) Product  b) Demand   

 c) Price  d) None of these  

      5. ----------is the careful and objective study of the product, design, markets.  

 a) Marketing research  b) Marketing   

 c) Demand  d) None of these  

      6. ------------------- defined as the exchange value of a product.  

 a) Demand b) Price   

 c) Supply d) None of these  

      7. No firm can think of survival without offering __________ facility.   

 a) Debit b) Cost  

 c) Loan d) Credit  

      8. MIS means ______________   

 a) Management Information System b) Management Indirect System  

 c) Management Income System d) Marketing Information System  
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      9. _____ follows standardization.   

 a) Packaging b) Labeling  

 c) Grading d) Finance  

    10. Services are _____________ from products.  

 a) separable b) Stable  

 c) inseparable d) None of this  

    11. 
The term “Market” is originated from a Latin word ______________ 

 

 a) Marcante b) Business  

 c) Marcantial d) Market place  

    12. Marketing mix consists of 4P’s Product, Price, Place and ___________  

 a) Procedure b) Plan  

 c) Promotion d) Parameter  

    13. In __________ stage, product is actually introduced to market.  

 a) Market mix b) Product life cycle  

 c) Market Information d) Market Introduction  

   

Q. 2) Write Short Note (Any 3)  (15) 

1. Advertising   

2. Need of Management Information System (MIS)  

3. Types of Warehouses  

4. Characteristics of rural market.  

5. Features Departmental stores    

   

Q. 3) Answer the following question in 150 words. (any 2) (20) 

1. Write note on “Product Life Cycle”.  

2. What are the different types of channel of distribution   

3. What do you understand by the term “Personal Selling”?  

4. What are the types of Marketing Research?  

   

Q. 4) Answer the following question in 300 words. (any one) (15) 

1. Define ‘Marketing’. Explain in detail functions of marketing.  

2. Explain in detail difficulties in Rural Market.  

3. Explain the sales promotion techniques.  
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_amR>r  ê$nm§Va 
 

 gyMZm :  1) gd© àý A{Zdm`© 
 2) COdrH$S>rb A§H$ nyU© JwU Xe©{dVmV.    

  

à. 1 Imbrb àíZm§Mo ¶mo½¶ n¶m©¶ {ZdS>m. (H$moUVohr 10)   (10) 

1.  ......... WoQ> _mH}$qQ>JMo nma§nm[aH$ ê$n Amho.  

 A) g‘moamg‘moa {dH«$s ~) WoQ> {dnUZ  

 H$) Am°ZbmBZ {dnUZ S>) AàË`j {dnUZ  

2.  ......... åhUOo g_moamg_moa g§̂ mfU.  

 A) Am°ZbmBZ {dnUZ ~) Om{hamV  

 H$) d¡`{º$H$ {dH«$s S>) Am§Va {dH«$s  

3.  .......... ho n¡emÀ`m ñdê$nmV ì`º$ Ho$boë`m CËnmXZmÀ`m _yë` Amho.  

 A) qH$_V ~) nV  

 H$) gdbV S>) nwZ{d{H«$Mo _yë`  

4.  ------ ho g‘yhmMo àVrH$ Amho.  

 A) CËnmXZo (dñVy)  ~) ‘mJUr  

 H$) qH$‘V S>) ¶mn¡H$s H$moUVohr Zmhr  

5.  CËnmXZ, {dnUZ Am{U {S>PmB©Z ¶mMm H$miOrnyd©H$ Am{U dñVy{Zð> Aä¶mg åhUOo----- hmo¶.  

 A) {dnUZ g§emoYZ ~) {dZUZ  

 H$) ‘mJUr S>) ¶mn¡H$s H$moUVohr Zmhr  

6.  CËnmXZmMo {d{Z¶‘ ‘yë¶ åhUOo ------ hmo¶.  

 A) ‘mJUr ~) qH$‘V  

 H$) nwadR>m S>) ¶mn¡H$s H$moUVohr Zmhr  

7.  .......... gw{dYoMr Am°’$a Z XoVm g§ñWm OJÊ¶mMr H$ënZm H$moUrhr H$ê$ eH$V Zmhr.  

 A) S>o{~Q> ~) IM©  

 H$) H$O© S>) nV  

8.  E‘.Am¶.Eg (MIS) åhUOo ...........   

 A) ì¶dñWmnZ ‘m{hVr àUmbr ~) ì¶dñWmnZ AàË¶j àUmbr  

 H$) ‘°ZoO‘|Q> BZH$‘ {gpñQ>‘ S>) ‘mH}$qQ>J BÝ’$m°‘}eZ {gpñQ>‘  

9.  XOm©Ë‘H$Vm .......... R>adVo.   

 A) n°Ho$OtJ ~) bo~btJ  

 H$) J«oS>tJ S>) {dËV  

10.  godm CËnmXZmnmgyZ ----- AmhoV.  
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 A) {d^º$ ~) pñWa  

 H$) A{d^mÁ¶ S>) ¶mn¡H$s H$moUVohr Zmhr  

11.  ""_mH}$Q'' hm eãX _yi ^mfoVrb eãX ............ Amho.>  

 A) _mH}$ÝQo ~) ì`dgm`  

 H$) _mH}$pÊ`bQ S>) _mH}$Q ñWmZ  

12.  _mH}$[Q§J {_Šg_Ü ò 4 nr Mo CËnmXZ, qH$_V, OmJm Am{U ........ AgVmo.  

 A) à{H«$`m  ~) `moOZm   

 H$) nXmoÞVr S>) n[aUm_  

13.  ........ Q>ßß`mV, CËnmXZmbm àË`jmV _mH}$Q_Ü ò gmXa Ho$bo OmVo.  

 A) _mH}$Q {_Šg ~) CËnmXZ OrdZ MH«$  

 H$) ~mOma _m{hVr S>) ~mOma n[aM`  

   

à. 2) Q>r>nm {bhm. (H$moUVohr 3) (15) 

1. Om{hamVr  

2. ì`dñWmnZ _m{hVr àUmbrMr Amdí`H$Vm (MIS)  

3. JmoXm‘mMo àH$ma    

4. J«m‘rU {dnUZmMr d¡{eï>¶o.  

5. {d^mJr` em°ßg² (XwH$mZ) d¡{eîQ>ço  

   

à. 3) Imbrbn¡H$s H$moUË`mhr XmoZ àíZmMo CÎma 150 eãXm§V {bhm.  (20) 

1. ""CËnmXZ OrdZ MH«$'' da {Q>n {bhm.   

2. {dVaUmMo {d{dY àH$maMo M°Zob H$m` AmhoV?  

3. ""d¡`{º$H$ {dH«$s '' `m eãXmÛmao Vwåhmbm H$m` g_OVo?  

4. {dnUZ g§emoYZmMo àH$ma gm§Jm.  

   

à. 4) Imbrbn¡H$s H$moUË`mhr EH$m àíZmMo CÎmao 300 eãXm§V {bhm.  (15) 

1. {dnUZ åhUOo H$m¶ {dnUZmMo H$m¶© g{dñVa ñnï> H$am.  

2. J«m‘rU {dnUZmVrb g‘ñ¶m ñnï> H$am.  

3. {dH«o$`d¥ÕrMr V§Ìo ñnï> H$am  

 

---------- 


