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Answer the following questions. (Attempt any two)

Elaborate the various gaps determined in Gap Model of Services.

Elaborate the 7 P’s of Services Marketing Mix.

Define the term Service Guarantee. What are its benefits to Service Marketers Employees

and the consumers? Give a few examples of service guarantees.
Explain Service Life Cycle.

Answer the following questions. (Attempt any two)

Explain in brief the role of internet in improving the quality of services with the help of
suitable examples.

Explain in brief the concept of service blueprinting and its benefits to service marketers.

Explain the different types of customer encounters in services marketing.

Explain in brief the concept of Services Marketing Triangle with the help of diagram.

Write short notes. (Attempt any three)
Service recovery Strategies

Service Encounter

Customer satisfaction

Online Consumers

Role of Internet in Services Marketing

‘Employees’ the key player in Services Marketing
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