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         gwMZm… gd© àíZ Amdí¶H$. 

à. 1. Imbrb àíZmMr g{dñVa CÎmao {bhm. (H$moUVohr VrZ) (45) 

1)  
2

 जा�हरातीत शब् कसे महत्त्वा भू�मका बजावतात, त ेस्पष करा. 
2)  

2

 जा�हरातींच े�व�वध प्रक स्पष करा? 
3)  

2

 जनसंपकर ् अ�धक-याची काय� स्पष करा. 
4)  

2

 प्रचा(प्रोपगं) म्हणज काय? 
5)  

2

 तुमच्य मत ेजा�हरातींचे महत्त काय? 
   

à. 2. Q>rnm {bhm. (H$moUVohr VrZ) (15) 

1)  
2

 व्यवसाई सामािजक जबाबदार�. 
2)  

2

 जनसंपकार्च साधन म्हणू सोशल मी�डया 
3)  

2

 कमर्चार संवाद. 
4)  

2

 मी�डया संबंध. 
5)  

2

 जा�हरात बजेट 
   

  English Translation 
            Instructions:   All Questions are compulsory.                       
Q. 1. Answer the following question (Any Three) (45) 

1)  How the words are playing an important role in the advertisement. Elaborate.  
2)  Discuss different types of advertisement?  
3)  Explain the functions of PRO  
4)  What do you mean by Propaganda?  
5)  In your opinion what is the importance of advertisements?  

   
Q. 2. Write Short Notes. (Any Three) (15) 

1)  Corporate Social Responsibility.  
2)  Social media as a tool of public relations  
3)  Employee communication.  
4)  Media relations.  
5)  Advertising Budget   

_______________ 
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