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Instruction:
All questions are compulsory.
Q. 1. Answer the following. (Any One) 15)
A) Explain Media strategy planning phase I and II in detail with example.

B)

Q.2.
1)
2)
3)
4)

OR

Explain Media Dominance and Media Concentration Theory in detail with example.

Write short notes. (Any Three) a5)

Problems in media Planning
Brand perseverance
Importance of media plan

Target market

Open Ended Question 10)
A company of edible oil is going to start their distribution in hilly region. Give a media

plan for the brand using all planning elements.
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