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 Instruction: 

   All questions are compulsory.  

 

Q. 1.  Answer the following. (Any One) (15) 

A) What is advertising business? What is its significance in marketing industry?  

 OR  

B) What are the key stages involved in advertisement production?  

   

Q. 2. Write short notes. (Any Three) (15) 

1) Target audience for advertisement  

2) Budgeting for advertisement production  

3) Tagline in advertising  

4) Storyboarding  

   

Q. 3. Open Ended Question  (10) 

 Discuss the role of technology, software and equipment in modern advertisement 

production. 
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